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Scheme of Studies

1. BS Media and Communication Studies {5" Semester Intake)

DEPARTMENT OF COMMUNICATION & MEDIA STUDIES
UNIVERSITY OF SARGODHA




1. Title of Degree Program: BS in Media and Communication Studies (3™ Semester Intake)

Program Learning Objectives: BS in Media and Communication Studies which is committed 10 deliver
a holistic and integrated perspective about the conventional and digital media among its students. With
advanced. collaborative and rigorous curriculum, qualified faculty. interactive sessions with professionals,
study tours, and research-based pedagogy. students are empowered with critical, analytical and creative
skills essential for job placement in digital and conventional media. The BS Media and Communication
Studies aims at helping students 1o become better communicators. The program will develop different skills
for writing and editing news stories. It will help the students to understand different kinds of media in-depth
besides providing good quality education in the field of Journalism for assuming different roles in prini,
electronic and social media. Such roles include writers. producers. directors. and so on. It aims at offering
market driven knowledge and skill sei to the students of this program. The program focuses on polishing
of skills in advertising for organizing effective media campaigns and preparing better and more effective
communicators to meel the challenges in Public Relations domain. It will equip future media practitioners
with essential professional skills and competencies and enhance their criticat abilities in conducting media
research. The BS Media and Communication program will inculcate a sense of media literacy 10 overcome
the challenges of media globalization.

2. Program Structure:

Duration Minimum 2-Years (4-Semesters), Maximuma-Years (Oﬂ'-Semeslers)
Admission Eligibility: At least 45% marks in intermediate ADA/ADP/BA or equivalent
Requirements: qualification
Degree Completion | Duration: 02 Year Program (04 Semesters)
Requirements;
Minimum Degree Requirements: 66 Credit Hours
3. Major Courses;
Sr. Course Code | Course Title Credit Prerequisite |
No. Hours
1. MCOM-6114 Communication Theories-| 3(3+0) Nil
2. MCOM-6116 Communication Research-] 3(3+0) Nil
3. MCOM-6117 Introduction to Film and Theatre 3(3+0 Nil
4. MCOM-6119 Conmununication Theories-l1 3(3+0) MCOM-6114
5. MCOM-6121 Communication Research-() I(3+0) MCOM-6116
6. MCOM-6118 Digital Journatism 3(3+0) Nil
7. MCOM-6120 [ntroduction to Advertising and 3(3+0) Nil
Public Relations




8. MCOM-6122 | Opinion Writing 32+ Nil
9. | MCOM-6123 ! International Communication 33400 | Nil
10. | MCOM-6124 ‘ Development Communication 303+ Nil :
1. | MCOM-6138 Media Management 3(3+0) Nit
12. | MCOM-6139 Research Report 3(0+3) Nil
13. Student will opt one specialization consisting 04 courses and 12 cre]cﬁ hour which
will be taught from semester 05 1o 08

n

Total 48
4. Deficiency Courses
L
1. | MCOM-3101 | Conventional and Digital 3(3+0) Nil
Communication
2. | MCOM-3107 | News Reporting and Sub-Editing 3(3+0) T
3. | MCOM-5133 | Fundamenmals of Broadcast Media 330) 1 Ni
Interdisciplinary/Allied courses: minimum 12 credit hours:

4. I POLS-5101 introduction to Political Science 30340) Nil |
: | URDU-5102 | Functional Urdu 3(3+0) Nil
| |
i’ 6. | INI-M 6430 | Information Literacy 3(3+0) Nil
i 7. ] GRAD-5114 Graphlc Design-11 3(0+3) Nit
prEI = In(crdlscmllnary Courses Credit Hours Total 12 I
L

6. Ficeld experience/internship: Minimum 03 credit hours:
1.] MCOM-6155 I Internship/ Ficld_éxxpcr-i::ucc _|., -'3(0-3) Nil |
_— ] — |
. Capstone project: Minimum 03 credit hours:
I.f MCOM-6154 I i Capstone Project 1

3(0-3) | Ni

R AT o



Summary:

Sr. No. Category No. of Courses | Credit hours
2. Subject Major Courses 16 a8
3. Allied/ Interdisciplinary Courses 04 12
4. Internship 01 03
5. Capstone Project 01 03
O General Education 02 02
Total 24 68
A
Semester-1
Category | Course Code | Course Title Credit Hours | Pre-Requisite
GE UCRG-5129/ | Understanding of Quran-1 or Ol(l-f()) Nil
UCRG 5131 Ethics-1
Deficiency | MCOM-5101 | Conventional and Digital 3(3+0) Nil
Communication
Major-13 MCOM-6114 | Communication Theories-| 3(3+0) Nil
Major-14 MCOM-6116 | Cammunication Research-1 3(3+0) Nil N
Major-15 | MCOM-6117 | Introduction to Film and 33+0) Nil
Theatre o
: ]
'I'“C”D'SP' POLS-5101 Introduction to Political Science 3(3+0) Nil !
| 8 S S
Major-16 ** Course- | from Lis -3 Nil i

Semester-11

Semester Total Credit Hours:

6

Category | Course Code Course Title Credit Pre-Requisite
Hours
GE UCRG-5130/ Understanding of Quran-11 or O1(1+0) Nil
UCRG-5132 Ethics-I1
Deficiency | MCOM-5107 News Reporting and Sub-Editing 3{3+0) Nil
Major-17 | MCOM-6118 | Digital Journalism 3(5+0) NIl

Major-18 MCOM-6119 Communication Theories-l| 3(3+0) Nil
Major-19 MCOM-6121 Communication Research-Il 3(3+0} Nil
Inter/Disp- | URDU-5102 Functional Urdu 3(3-0) Nil

5 .

Major-20 | ** Course-2 from List 3 Nil

Semester Total Credit Hours: 16



Summer Semesier

Category Course Code | Course Title ____E:(_I_redil Hours ! I_'re-Ru_:q_uisit_c
Compulsory MCOM-6155 | Internship L0 NIl
Semester Total Credit Hours: 03

Semester-|[1 o

Catepory Course Code | Course Title Credit Hours | Pre-Requisite

Deficiency MCOM-5133 | Fundamentals of Broadcast 3(3+0) Nil

Media
Major-21 MCOM-612¢ | Introduction to Advertising and 3(3+0) Nil
Public Relations

Major-22 MCOM-6122 | Opinion Writing 32+1) NIl T

Major-23 MCOM-6124 ! Development Communication 3(3+0) Nil ]
‘ !nlcFl_)isB-} INFM-6430 Information Literacy 3(3+0) Nil

Major-24 i Course-3 Irom Lisi 3 Nil

- Semester Total Credit Hours: [EE

Semester-1V
Calegory Course Code | Course Title Credit Hours | Pre-
Requisite

Major-25 MCOM-6123 | International Communication 3(3+0) Nil

Major-26 MCOM-6138 | Media Management 3(3+0) NiE

Major-27 MCOM-6139 | Research Report 3(0+3)

Inter/Disp- GRAD-5114 | Graphic Design-11 3(0+3) Nil

Compulsory | MCOM-6154 | Capstone Project 3(0-3) Nil

Major-28 i Course-4 from Lisl 3 Nil

Semester Total Credit Hours: 18 Degree Program Tolal: 68

* Students will opt one specialization which will be taught from semester 5 to §.
1. Digital Media

. MCOM-6126 | Creative Writing for Digital Media 3(1+2)

| MCOM-6127 | Social Media Platforms 33+
MCOM-6142 | Convergent Media 3(3+0)
MCOM-6143 | Mobile Journalism Production and Broadcasting 31-2)
2. Broadcast Media
MCOM-6128 | Radio News Reporting and Production 3(2+1)
MCOM-6129 | TV News Reporting and Production 3(2+1)
MCOM-6144 | Radio Program Production 3(1+2)
MCOM-6145 | TV Program Production 3(1+2)
3. Advertising & Public Relations
MCOM-6130 | Strategic Communication in Digital Ape 330
MCOM-6131 | Public Relations 3(1+2)
MCOM-6146 | Advertising 31+




F MCOM-6147 ' Strategic Communication Campaign Design

BEEEN

4. Development Support Communications

MCOM-6132 | Development Support Communication 3(3+0)
MCOM-6133 | Technology and Social Change 3(3+0)
MCOM-6148 Campaign Designing T 3 1+2)
MCOM-6149 Dcveloﬁném Journalisim J1+2)
5. Print Media
meom-my Conflict Reporting 3(3+0)
MCOM-6i35 | Newspaper Production 3(1+2)
| MCOM-6150 | Sub-Editing and Page Designing B
| MCOM-6151 [ Magazine Production 3(1+2)
6. Film and Theatre
MCOM-6136 [ Film (Theory and Practice) : 3(2+1)
MCOM-6137 ; Theatre {Theory and Practice) H2+1)
MCOM-6152 | Film Production (Project) 30+3)
' MCOM-6153 | Theatre {Project) C3(0+3) |




SEMESTER-I
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LORG-5129 Understanding of Quran-I 01(1+0)

Course Learning Outcomes:

By the end of this course, students will be able 1o
1. Develop the ability to understand basic words of the Quran. phrases and sentences that do
not contain verbs (unit | to 5 of Muallim ut Quran Book) and then sentences having present
tense (first haltf of unit 6 of Muallim ul Quran Book).
2. Acquire a strong foundation for understanding long verses of 1he Quran with clarity

3. Comprehend Quranic vocabulary, particles (operative & non operative particles) .compounds
{Adjective & Possessive compound). pronouns (singular & plural) and types of plural through

hundreds of Quranic sentences.

4. Recognize and understand different styles ol Quranic sentences. including nominal sentence.
emphatic sentence. double emphatic senience, negative sentence. inlerrogative sentence, oath

based senlences.

5. Swrengthen understanding of fundamental Quranic linguistic styles, expressions and idioms.
6. Understand at least 30 10 40 % of each page of the holy Quran.

Provision of material content and books:

© Paper book: All volumes are available in printed book form.
@ Tutorial videos: Teaching video of each lesson available on YouTube.

© Confirmation Videos: A complete series of confirmation videos of all lessons is available in which
the student can confirm his answers. « A Mipbook: A flipbook edition is also accessible.

© Helping material; Helping material for the teachers tike quizzes, question papers and images
is available on website.

Course Qutline:

Weceks  |ecture

5
- {1.S hrs)
l. 1.

2
—

(R

Units

Lessons Assignments/Home Linguistic Rules
Task
1-6 Writing the meaning of  Proper Noun Masculine &
Quranic words Feminine
Lesson 1-8
9-14 Writing the meaning | Two kinds of plural

of Quranic words 9-14 Concept of (J) “And"
Common Noun
15-17 © Writing the meaning of  Demonstrative Noun (This &
Quranic words, phrases  That for Masculine (03> -13k)

& translation of Demonstrative Noun ( This &
Sentences 15- That for Feminine)
17
18-19 Writing the meaning of  Learn  for emphasis  (
Revision Quranic words . ' Superlative Degree like
(Unit 1) | phrases & ranslation  Revision of all Curanic
of Sentences Sentences
17-19
Quiz

Lﬁ
i C}g%ﬁ:sn,
quﬁ. o f\'lii'lflfh!‘fo‘!!im & [
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L
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Unit 2

1-3 Writing the meaning of
Quranic words, phrases
& translation of

Emphatic Particle
Preposition "For" (
Preposition (vi)

Sentences
1-3
2. 2 4-6 Writing the meaning of | Preposition fuf -0 -ut=)
Quranic words, phrases
& translation of
Sentences 4-
6
i, 2 7-9 Writing the meaning of | Preposition (eWi)
Quranic words & Absolute Negation Particle
translation of Exceptive Particle (
Sentences 7-
G
2 2 10-13 Writing the meaning of ‘Subordinaling
Revision | Quranic words, phrases Conjunction(ul). Was (0-9,
(Unit 2} & translation of Vocative Particle(.Isl|
Sentences
10-13
_ Quiz
l. Unit 3 -2 Writing the meaning o' Quranic Adjective
Quranic phrases I-  Compounds
2 oy y L)
2 3 3-5  Writing the meaning of = Quranic Possessive
Quranic  phrases Construction
& translation of (4l il p il )
sentences
3-5
l. 3 6-7  Writing the meaning of  Quranic Possessive
Quranic phrase Construction
translation of (el Ol y il )
sentences
6-7
2. 3 8-10  Writing the meaning of Active Participle (dew rut).
Revisio Quranic phrase & Passive Participle {}.ai.. |l
n (Unit translation of Al
3 sentences Dual
8-10
! Quiz e
1. Unit 4 1-2 Writing the meaning of  Personal Pronoun Feg
Quranic phrase. Possessive Pronoun His
&  translation
of sentences
. . £-2 |
L 4 34 Writing the meaning of | Possessive Pronoun

Quranic phrase &
translation of
seniences

| with prepositions like

Pronoun "His" with
prepositions like .a-
1a




i‘—l—.._]_ |

| e B ForEEa — D . B .
I R DO 34 Writing the meaning of | Possessive Construction with
' | Quranic phrases & Plurals
sentences (LB el Tt S3
| 3-4 |
. . — = i . _— —
2 5 5-6 | Writing the meaning of | Personal Pronoun They(
| Quranic phrases, | Possessive Pronoun Their
| sentences & verses
3-6
2 1. 5 7-8  Writing the meaning of | Possessive Pronoun with
Quranic phrases. |prepositions like iC
sentences & verses Pronoun "Their”
| 7-8
a1 : = : 1.
2 5 9-11  !Writing the meaning of |Persona! Pronoun You(
Quranic phrases. |Possessive Pronoun Your
senlences & verses 'Possessive Pronoun with
9-11 prepositions like
— o
N }
10 Chaifmln,

b 1. d 5-8  Writing the meaning of Personat Pronoun Yau
Quranic sentences Possessive Pronoun Your
3-8 Possessive Pronoun
with prepositions like ei
Pronoun  "your"  with
prepositions like L A.i. Al
Midterm
9 ] | 9-12 ' Writing the meaning of ~ Personal Pronoun She
Quranic phrase§i (1Laiidl)
sentences Possessive Pronoun Her
9-12 Possessive Pronoun
with prepositions like
Pronoun "Her" with
prepositions like
L =, |
2 4 13-16 | Writing the meaning of - Personal Pronoun 1 (u
Quranic phrases & = Possessive Pronoun Her
sentences Possessive Pronoun with
13-16 prepositions like
¢*Pronoun "My*
with prepositions like
rr— . ] i {
10 ] 4 17 Revision of all Quranic | Adverb
Revisio | sentences ol Unit 4
n Unit 4 Quiz
r———; ¥ 1
i Unit 5 1-2 | Writing the meaning of | Masculine Plural
Quranic phrases & S gy Ll S e
' I sentences | Gl
1-2 i

fest. of Car £i
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1

12-14 ° Writing the meaning of
Quranic phrases &
senlences verses

12-14

15-16 Writing the meaning
of Quranic sentences &
verses [5-16

I7-18 © Writing the meaning of
Quranic sentences &
Verses
f 17-18
19-23 | Writing the meaning of
Quranic sentences
& Verses 19-23

Revisi Quiz
on
Unit 5

1-3 (till | Writing the meaning of

Page Quranic Verbs

16) & Translation of

Quranic Sentences &

Verses
(1-3)

3 Translation of

(From Quranic Sentences &
Page Verses 3-5

Pronoun "Your" with

prepositions like
Personal Pronoun
We (

Possessive Pronoun Qur u

Possessive Pronoun

with prepositions like
Pronoun "Ouwr" with
prepositions |ike

Demonstrative Pronowun
These. Those (435l -e¥ n)

( i la l‘_k:ll ILA-‘_‘ lY!iQ‘ e
SIS« v sl

stage. l:ﬁ.-_” 153l ||_’.;|.“ Wyl )
L3S pad ey oA o 1 Lagdadle
 piaa s r.'lr.l e 0l il
(G o e

Introduction of Present
Verbal Sentence ( al.*)
Present Tense

o 3 el G, £ bl il

Present Tense

el 3l Visia p it Jadll

17) &
45 . . _
6 | Translation of Quranic| Present Tense

Sentences a Verses

11

el By g ladlt Jaill
Capalay



Ethlcs-1

1-Course Description

The Ethics-l coursa Is designed to provids. students vith & car
penctices, and thcories in varlous socletal contexts, Thro
complexiles of ethlcal theories of semitic and non-semitlo

URCG-5131 1{0-1)

prehensive undetstanding of ethical prineiples,
ughout this degree progrem, students will explore the

! religions along with decision-making and develop critical
thinking slills to saviguts moral dilemmas, This course wi

ideotities with bumanistie, inclusive and helistic approach

{l al30 enable the studsnts 10 interact with others religious

2- Learning Qbjectives
This course gims to:

!. lntraduce students to the fundamentel concepts, scope, and importance of ethics.

2. Explore the relztionship between law, morality, and sacial values. o

3. Develap a clear understanding of virtuous and immoral ethies and their impact on individual end
collective life.

Study the role af mejor religlous figures in the moral development of kumen socisty and enable smdents

to apply ethical principles for persoral development, condlict resolttion, and social barmony.

4,

3- Leerning Qutcomes
By the end of the course, students will be abls 1o0:

1. Students will be able to identify and analyze majoe ethical theorics, values, and their scops in sociz! and
individual Jife.

2. Differentists between law and ethics, and analyzs their interrelationship.
SR 3. {dentify types of virtuous and immoral ethics and assess their social impacts. .
4. Examine the ethical teachings of major religions and their relevanee in contemporary society.
3. Apply etlsioal princlples 1o address medern challepges In personal and professtonal 1ife.
4-Course Stritmre

L

Interactive lectures, Group discusslons md debates

2. Reflection papers and presentations L
3. Assignments and Quiz

Unit 1: Intreduction and Fondamentals of Ethics

1

Courss Contents

Literal and terminological definltios of ethics

2. Literal and terminalogical definitfon of values

1.

4,
Unlt 2; Types of Ethicrand Thelr Impact on Society

Relationship between Jaw and cthics
Need, importance, snd scope ofethics

Virtuous ethics: coneept, types, benefits, and outcomes
Immore] ethics: coocept, types, and hammny

™ * _Roleofethics in social refinement and cstablishnent of pesce
# it 3t Virtuons Ethlcs {Akhlaq-e-Hragnah)

Concept, need, and imporntance of virtuous ethicy

Scope ol virtuous ethics in tha light of religions

Major ¥irtnes in revealed and non-revealed relipions
Impact of virtuous ethics on individoal and collzctive Jife

Unit 4: Immoral Ethles (Akblag-v-Ruziish)

Concept of immorn] ethics
Saclal problems caused by immoral ethlcs
Praoctical consequences of Immoral ethics

»  Mafor vices In revealed and non-revealed rellgions
Unit 5: Role of World Rellglous Figures fn Morl Develupment

.

Prophet Moses (AB): introduction, mirucles, and role jn morat refinemant
Prophet Jesus (AS): Introductton, miracles, and role In moml refinement

+  Prophet- Muhammad (%): introduction, mimeles, and tole In maral refinement
Texthouk

Sugg

2, Muclntyre, A. (2007),

1. lzutsu, T. 002), Ethico-Religlous Concepis in the (Qur'an. McGill-Queen's University Press.

esied Readings

Gent, B. (2005). Morallty: Iis Nature and Justification. Oxford University Press.

Afler Virtue: A Study In Maral Theory, Utlversily of Notre Dame Press,

3. Al-Ghaznll, Abu Hamid (2001). The Alchemy of Happiness. Tslamie Texts Soclety,
4,

5. Beauchamp, T. L.,
6. Hagan,

Nast, S. H. (1994). The Heart of Ilam: Encuring Velues for Himanity. Harper One.

& Childresy, J, I, (2019), Principles of Blomedical Ethics, Oxford Universlty Press.
£ (2010). Ethfes in [Hem; Key C, s and Cont Chatlenges. lsigwp Inuilute.
m; Key Concepts and Contamporary Jud ]@ ]'Esgunr;:gcanner

/\J"V‘\r CamScanner



MCOM-5IH Conventional and Digital Ct;‘mmunicnliun 33+

This course is aimed at introducing the students with basic concepts of conventional and emerging concepts
ol digital communication. Students would be able 1o identily and distinguish betv.een the kes concepls ol
conventional and digital communication. Conventional media such as television. radio. newspapers and
magazines have long been the primary outlet for communication campaigns. but added to this now are
digial channels like social media (Facebook. Twitter, Instagram) that have increased Lie opportunities for
companies. big and small., to connect and spread the word, Digital communications media are inherently
capable of being more interactive. more participatory. more egalitarian, more decentralized. and tess
hierarchical As such. the types of social relations and communities which can be bitilt on these media share
these characterisiics. This course further enables the students to undersiand the communication process,
conventional and digital communication svstems. problems and prospects of conventional and digital
communicition and dictinguish among various forms of mass media

{rndfenin

I. Communication: process, types and functions
2. Barners in communication
3. Models of mass communication: linear, circular, transactional

4. Print media communication: newspapers, magazinas, periodicals, books, pamphlets, etc.
5. Electronic media communication: radio, television, film

6. New media: {(internet): website, blog, vlog, and use of Al in social media

7. ICTs and emerging platforms of new media: web 2.0, web 30

& The phenomenon of social media: Facebook, Twitter, Linkedin, Google

-~

7. Integration, convergence, consumerism and amplifications of mass contents on ICT platforms
t0. Receiver of communication as channels of ICTs
I'l. Media Literacy: difference between real and fake news, propaganda, Framing, anghng.

Recomnended Tevis

. Baran, S. (2016). introduction to mass communication: Media literacy and cufture (10" ed. ).
McGraw-Hill,

2. Campbell, R., Martin, C., &Fabos, B. (2014). Medio and communication. Mass communication in
adigital age. St.Martin’s.

Suggested Readings

I. Dominick, J. {2014). Dynamics of mass communication {12"ed.}. McGraw-Hill.
2, Vivian, J. {2015). Media of mass communication. Pearson.
3. Lindgrel, S. (2017). Digital media and society. Sage.

DBepi, of o s, & 77092 Sedles
] 1 Sirroiha,



MCOM-6114 Communication Theories-| 3(3+)

This course aims to equip the students with identification and understanding of different phases of
development of mass communication theories in the historical context. It also aims to focus on cybernetics
and human communication 1o increase students’ understanding of different communication phenomena in
the contemporary era. The major objectives of the course are {o provide a basis to understand several hey
communication theories and different intellectual foundations in the field of mass communication and to
develop an understanding of evaluating the utility of theory by applying specific criteria and standards. The
course provides an understanding of different classical and conlemporary normative theories to develop an
understanding of different media systems. This course will equip the students with an understanding of the
development of initial communication theories which were based on observation. not on scientific research:
then a paradigmatic shift of a new perspective which changed the focus of communication scholars from
all-poweriul media to the limited effects ol media and later on to the moderate effects. The students will be
able to critically analyze the gradual growth of communication theories,

Contents

Theory: Definitions, types. goals, evaluation criteria

Paradigm: Definitions, types

Models: Definitions, types. models of mass communication

ttroduction to communication theary. four eras of communication theory

Cybernetics and communication theory. traditions of cybernetics

Powerful Effect Theories: Magic Bulle1. Mass Society. propaganda Theories

Limited Effeets Theories: Two-step Flow, Lazars feld model, Hovland experimental research
Moderate eifect theories

Classical Normative: Authoritarian, Libertarian, Soviet Communist. social responsibility
0. Normative new: Democratic participant and development media

1. Islamic concept

LBE NS WL R L —

Recommended Texts

. Baran. S I1.& Davis. D.K. (20014). Mass communication theory: foundations, Serment, and
future (7"ed.). Boston: Cengage Learning,
2. McQuail. D. (2010). McQuuil ‘smass communication theory (6™ed.). London: Sage.

Suggested Readings
. Linlejohn. S. W., Foss, LA, &OQetzel. I. G. (2016). Theories of humen ammumication, USA. [linois:

Waveland Press.
2. ECid, M..&Dakroury, A. (2012). Basics in conmmmication and media stucdies New York: Pearson.

13
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MCOM-6116 Commuenication Research-1 3(3+)

This course is aimed at providing an insight into the methods and techniques of scientific research. It aims
atimparting a fundamental knowledge about the characteristics of scicnee and scientific methods. It gives
them & basic idea about major research methodologies like qualitative and quantitative so that they may be
in a position to understand the basic characteristics and importance of both types of methodologies. compare
them and understand the importance of triangulation to get the benefits of both of the methodologies 1o get

answers to different rescarch questions. It also aims at developing an understanding of other major types of

rescarch. The course is aimed at preparing the students for advanced courses in research by exposing them
to-basic elements of research; sampling and 1ypes of sampling, measurement techniques and scales and

rescarch process in general. It aims at enabling the studenis to develop a basic understanding of

mvestigating the mass media phenomenon in society. It attempts (o develop the interest of studeats in
explaring their research education in the ficid of mass .oedia and communication.

Conents

Methods of hnowing

Characteristics of Science

Research: Definition. Types. Characteristics. Need and significance

Types of Research: Pure and applied research

Exploratory. Descriptive and Explanatory research

Cross- Sectional and Longitudinal research

Correlation and Experitental research. Historical research

Social Scientific inquiry

Kinds of Social Scientific Research; Qualitative. Quantitative. Mix method
H). Sample: Prabability and non-probability sampling techniques

I'l. Level of Measurement and measurement Scales

12, Validity and Reliability in research

I3. Process of Research: Six sequential working model of research

I4. Elements of Research: Concept. Construct. Variable, Hypathesis. Universe and population.

N =

Recammended Texin

Vo Neuman, L. (2010}, Social research methods, NYC: Pearson.

2 Reinard. ). C.€2007). huroduction 1o commmmication research (4™ed. ) New York: MeGraw-Hill,

Suggested Readings

I Shah. M. H.. Kausar, S..&Rashida, S. (2015). Dictionary and quick reference 1o media. Faisalabad:
Misaal Pubtication,

I

Wadswarth.

a\"
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Wimmer, R.D.. & Dominic. J.R. (2013). Mass media research: an inmtroduction (10%ed.).Belmont:



MCOM-6117 Introduction (o Film and Theatre 33+

The students will study ihn and theatre as important ant forms and understand their relevance to their own
lile as well as 1o other art forms. It will create a basic understanding of the history of film and theatre and
the recognition of the duties and responsibilities o the personnel iny olved in praducing film and theatre.
Ihe course will provide a general introduction 1o theatre study. including an overview of the components
ol theatrical performance and the rehearsal process. problems in a production context. and theatre criticism.
The course will also examine various aspects of film including aesthetic. theoretical. critical. and practical.
The students will learn the basic grammar of tilm and 10 develop a deeper understanding ot how movies
work. The course considers the idea of film as personal expression and the relationship of film to sogiety,
[ witl also enable students to hnow and Tearn the significance of both media in fulfilling basic functions of
mass communication i.¢.. 1o inform. educate and entertain. It wil] also provide an insight into the history of
these media in Pakistan so that the students can know about the reasons regarding the rise and fall of the
two media in the country,

Cuntenis

Film: definition. scope

l.

2. Importance and role of films as a medium
3. Genres of films

4. Brief history of world cinema

3. History of cinema in Pakistan

6. Theatre: definition. scope

-]

Importance and role of theatre as a medium
8 Genres of theatre

9. Briet history of theatre in world

10. History of theatre in Pakistan

. Language of theatre

Recommended Texts

I Wilson, E. (2003). Living theatre: A history. New York: McGraw-Hill.
2. Cousing, M. (2013). The story of film London: Pavilion Books.

Suggested Readings

I. Krebs. K. (2014). Translation and adapration in theatre und film. London: Routledye.

2. Catlifl, S..&Granvile, J. (201 3). The casting handbook for film and theatre niekers, London: Routledge
3. Gazdar. M. (2019), Pukisian cinema: 1947 1997 {2%ed.) Karachi: Oxlord University Press.

Alzal. F.(2003). A critical stage: the role of sceulur alternative thearre m Pukisten Kolkata: Seagull
Books
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POLN-510 Introduction (o Political Science 3(3+0)

This course offers the student a comprehensive introduction to pelitics, political institutions and issues, I'he
course has four main objectives for the student to understand what is meant by politics, explore competing
concepts and approaches. learn about how political institutions and processes work. and discuss
contemporary political issues in an informed manner, While highlighting the main objectives ol nabonal
hfe. the course explains further the socio-economic. political and cultural aspeets of Pakistan’s endeavors
to develop and progress in the contemporary world. This course will also be very helpful 10 expand the
understandings of the reader about the existed contemporary Knowledge of the world and 1o excel his
capahilities to serve for others. It enhances the shill of students to underpin the understanding about the
political process. its valuable ouicome and how 1o unteash socio-polinical activities in our surroundings 11
enables the students to understand the political reatities ofa polity.

Conteny

1. Definition, Nature, Scope and Relations with Other Social Sciences
2. State; Definitions, Elements, Functions, Difference Between State and Society
3. Types of Power, Debates in the Study of Power

4. States: State Formation, Development, and Change

5. States and Nations: Relations and Interactions

6. Constitution: The Highest Law of the Land

7. Approaches to Executive leadership

8  Government; Government Functions, Kinds of Governments

9. Presidential and Parliamentary Systems

10. Legislatures: Features, Functions, and Structure

11. Judicial Institutions: Structure and Design

12. Agents of Political Socialization

13. Functions of Political Parties

14. Bureaucracy and Democracy

15. Electoral Systemns

16. Single-Member Districts

17. Proportional Representation

Rocemmmended Texvis

1. Grigsby, E. (2008). Anaolyzing politics. Boston:; Cengage Learning,
2. Roskin, M. G., Cord, R. L., Medeiros, J. A, & Jones, W. 5. (2018). Political science: An introduction.
New York: Pearson.

Suggested Readings

1. Brodie, J., Rein, 5., & Smith, M. S, {2013). Critical concepts: an introduction to politics. New York:
Pearson.

2. Kesselman, M., Krieger, 1., & loseph, W. A, [2018). introduction to comparative politics: political
chollenges and changing ogendas. Bosten:Cengage Learning.
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UCRG-5130 Understanding of Quran-11 01(1+0)

Course Learning Qutcomes:

By the end of this course. students will be able to:

Directly comprehend hundreds of Quranic sentences & verses.

Understand at least 80 to 85 °% of each page of the holy Quran.

Understand common verses across different Quranic lopics.

Achieve proficiency in the basic and advance linguistic aspects of the Arabic language,
Understand the diflerence between Quranic verbs in various forms, such as present, past and
Imperative.

6. Develop the ability to understand long verses of the holy Quran independently and then
comprehend their interpretation.

L oW pg

Provision of material content and bhooks:

© Paper book: Al volumes are available in printed book form.

€& Tutorial videos: Teaching video of each lesson available on YouTube,

® Confinnation Videos: A complete series of confirmation videos of all lessons js available in
which the student can confirm his answers.

& A flipbook: A flipbook edition is also accessible.

» Helping material: Helping material for the teachers like quizzes. question papers and images |s
available on website.

Course Qutline:

Weeks | Lectures' Units Lessons Assignments/Home
_ Task | o
l. 1. 6 6 Understanding & Present Tense
Translation of Verses Oy e ild She pan Jigpa
L 6 7-8 Understanding & Present Tense '
| | | Translation of Verses Ottt Jle Guile 83 pap i
2. l. 6 | 9-10 Understanding & Present Tense

Translation of Verses (20) ublae 833 e Ty
| . {0535 ) iblin K34 paa

2 6 1-12 Understanding & Present Tense
Translation of Verses [URETIL ] RN REUR < VAP PN
3. L 6 13 Understanding &  Present Tense
i | Translation of Verses (93) S0 aap 3y

1 Chi'/‘_\‘?__ i

Gept. 1 i
Ui,

£x,
b hednl

P



2 6 14-15 Understanding Negative Imperative
Translation of Verses  +303 Y | pasdl Ligeay il L
s Y
4, l. 6 16-17 Understanding & Conditional Sentences &
Translation of Verses Masdar moawal
(e pad)
2. 6 18-19 Understanding & Laam uttaleel
Translation of Verses  (Jdad o¥) &
t2amul ihood (=J=+1|N)
5 i 6 200-21 Understanding & " Present with object
Translation of Verses pronouns & Passive
Voice
£3 6 Revision Quiz
(Uni1 6)
6. l. Unit 7 ] Understanding Past Tense
& Translation of Ll 3 il Ly
{sec |-3) Verse
erses
LT 6 _I_' I a f_-!nd_c_fganding * Past Tense
& Translation of il 5 il G
(Sec 4-5) Verses
o D 6 B Underslandin_g ~ Past Tense -
& Translation of (W FLIQORCI - PO
(sec 5-6) Verses
2. 6 ] Understanding | Past Tense
Translation of e ELU T PR
(Sec 7-9) Verses
8. l. 7 Revision Understanding Past Tense
& Translation of wtal] g bl i a
Verses
QuiZz
2 KABTERN
Q. ]. 7 2 Underslanding & Past Tense
(sec 1-2  Translation of Verses I1e ailill ool Higa
2, ' 7 2 Understanding & Past Tense
sec 3) | Translation of Verses e quiladl pendl Lisea
10, I 7 2 Understanding &  Past Tense
(sec 4-5) Translation of Verses Uee i) paodl Lig
2. 7 2 I Understanding &  Pasi Tense
(sec 6-7) Translation of Verses e oailidl andl g
[
11. .7 3 Understanding & !Pa:\t Tense
(sec 1-2)  Translation of Verses L oS5l paall dig o
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LY ]

Understanding &
Franstation of Verses
Understanding &
Translation of Verses

Understanding &
Translation of Verses

Understanding &
Translation of Verses
Understanding &
Translation of Verses

* Understanding & |

Translation of Verses
Quiz
Understanding &
Translation of Verses

Understanding &

Translation of Verses

Understanding &

Translation of Verses

e R S
Understanding &
Translation of Verses

Past Tense

Ve o0 pal am
Past Tense

Ve A5 ol i
Past Tense

Lo A<l papll Ris s

' Past Tense
| PSRN | P

past Tense
e bl dl ol i,

Past Tense
] l"—u‘lc. \_'xlali.‘"_, ,.151..1! i.‘n.,-a...‘

T

[T Ty
past Tense

e PL FURT W R T

Ptgmﬁmu_ '( Past 'l:eﬁ:,e}

A_ptall J ypos Jai

Passive Voice (Past Tense)

el Jpgye Jud

Imperative Verb for singular

.ui..ll_,.?l Jad

(see 2-3
2 1 7 3
(sec 3-4
2 7 3
sec 4-
5]
13 i, 7 4
{s¢c -2
2 7 4
se¢ J-
5)
", . T aa
2 = i 7
15, I_._. b _7_ B 8
2 7 9
|6, 1. g
7 5.8

Course Title: Underslanding of Quran — ||

Course Book: Muallim ul Quran
Credit Hours: | (0-1

Contact Hours: 3 per week
Weeks: 15-16 (45-48 hours)
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Translation of Verses

| Imperative Verb for plural

enll i Jad

(Volume 3, 4 & 5) by Dr Ubaid ur Rahman



' Efhies-ll
URCG-5132 |

1-Course Descripﬂ?:
The course Exhiex-Jla designed 1o proyide studems with
s : & decper und i i
S oSl vl e Sl st o
- Christian, Jslemie, Hin U, Buddhist, Elkch, Confisclan, end Jaly ethical traditlons. Thn. cowrse cn:“phm m‘:g

reasaning, decisioneroaking; tolerence, and i g .
s bl Iving 5 u.:ga pnzn:::butidhzg. 1t 2ims fo cultivate an jnclusive, humanistic, and holistic approcch

2: Learuing Objestives:
The course oblectives are 10:
;, :_lnuict;-:tnnithk fundamenta] principles and theorjes of sthics.
z E_nxplor:fhu :lahh:]aéamg moral teachings of Judafem, Christlanity, Islam, ond Hinduism.
e ings of non-Semitic religions such as Buddhism, Sikhlsm, Confuciznism, and Joinlsm,
: P::r: ;5 ::;; : ::l] llhi:!;::g skills to cvaluats ethical argumnents and theories
. o2 ip ond {nter, ‘
3- Lesrnlng Oufcones P Flth harmany.
By the end of this course, stydenls will be gble to;
). Identify and arialyze major ethical theories and i i
teachings from world religions.
2. Understand the role of religions in improving moral values and soclal behayior,
3 g:munstmurm.hlml decision-making in verious personat and profassional cantexts.
ity ; Ap:?ymsldll:;h:f T:.I]:luti‘;f c;h!:;ll decisions on individuals, communities, and society.
; A ¢l leadership, Includ! i inclosi
S0 3, Aoty ekl P» Including communlcation, conflict resolution, and inclasive engagement.
l. Interaciive lectures, Group discusstons and debates
2. Reflection papers und presentatlons
3. Asslgnments and Quiz

Course Ttk Eihlesall (For Nonrfuslir Stmdents)—Course Soder yRGTITC X

3 Course Contents

Unit 1: Ethical Teachings of Semitic Religions
» Judajsm end its ethical {esching
*  Chrlstianity and its ethical teachings
« islam and jts ethloal tsachings
Unlit 2: Ethicnt Teackings of Non-Semliic Religlons
+  Hinduism and [k cthical teachings
+  Sikhism and Buddhlsm: ethical valucs and practices
s Confiscla and Jaln etliical trnditions
Unlt 3: Prafessional Ethics
“eir o Ethics for students and teachers
« Eihics in doctan-patlent relationships
«  Ethics in treder—customer interzotions
Unit 4: Concept xod Slgoificance of Tolcrance
+ Definition, need, and importonce of tolernce
»  Teachings of Semitle religlons on tolemnce and thelr contemporary relevanee
«  Teachings of nen-Semitio religions on tolerance and thelr contemporary relevence
Unit 5: Foundational Values and Etbles for Peacebuilding tr Soclety
Respect for sacred scriptures, personalities, places of warship, and religious symbols
Promotiorf of tolerance and broedmindedness
Encouragement of dislogus and harmany
Benevolenco towards humanity
Establishment of justico and Mhirness
» Paticace, forbesrance, and ferglvencss
Texthnak
»  Kidder, R. M. 2009). fow (oad People Make Taugh Choicey: Resolving the Ditummas of Eihical Living, Harper.
Suggested Readinpy
. DBamsh, D, P, & Webel, C. P. (2014). Pevce und Conflict Sindtes, Snye,
+ Smad, N, (1998). The Workd's Rellplons, Cambridge University Presy,
Nosr, 8. H. (2003), The Heart of Itam: Enduring Vafuas for Humnanity, HarperOne,
Sharma, A. (2006). Hincdu Ethics: Purlty, Abortion, and Euthanayia, SUNY Press.
Harvey, P. (2000). An Introdiction ta Buddhist Bites; Foursatiors, Velues and Tssues., Combridge University Presa.
Cownrd, K, & Peridinsan, L {2013). A Croas-Culturml Diulogue on Ethical Leadership, Wilfid Laurier University Pross,
- Confucius. (1998). The Analects. Oxford University Press,

* & = 9 @8
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MCOM-5107 News Reporting and Sub-Editing I3+0)

The course *News Reporting and Sub-Editing” intends to apprise the students about the basics of news
Wrling. news editing, newsgathering, and news reporting and news analysis for print and electronic media,
At an initial Jevel. this course will train the students about the professional standards and in the next phase,
it will guide the modermn techniques. It is designed to equip students with theoretical knowledge along with
skills required to coneeive research and produce news reports across (he media in different bears. The course
alsa {locuses on fearning the importance of accuraey . balance and consistency in news, Hwill also des clop
eclive news stony by identifving the strongest
anule and intro. With bewt reporting. students would be able ta anderstand 1he requisites required tor

a keen news sense, and understanding how 1o structure an ef|

speciabized reporting, Threugh this course, students waould be able 10 nol only write news reports with the
proper structure for specific beals but also execute the procedures and techniques of sub-editing with
proficiency,

Contenis

Rasics concepts ol news: Definition, Elements and Values of news
Structure of news
Sources of news
Characteristics of news
News writing techniques
Definition and types of headlines
Purposes and qualities of headlines
Principles of headline making
Quialities and responsibilities of news reporter
. Difference between news reporting in print and electronic media
- Beat Reporting 11 Crime, Accidents, Disaster, Conilict, Court, Obituary
- Beat Reporting 1): Sports. Business. Health. Education, Politics. Parliament
- Anart of conducting Interviews
. Techniques sub-editing
- Qualities and responsibilities of Sub-Editor
. Journalistic Translation
Tvpes and techniques of make-up. basic principles ol make-up
. Compulterized page designing and use of computer in news room

P R B
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Recommended Texts

1. Clark, R. (2017). dmerica's best newspaper writing, Bedford: St.Martin’s.
2. Rich. C.{2015). Writing aned reporiing newes: A coaching methad {8™ed.). Boston: Cengage Learning.

Suggested Readlings
I Ukonu. M. (2013). News edditing and design. Nigeria: Grand |eritage

2. Vincent, F. {2018), Dyvnamics of news reportug and writing: Foundational skills for o digital age
Washington: CQ Press

21

| TP A el B S

Cihzirmayg J

Cepl. of Cnpaumieati, B Bledi Stude
Szipodha”

]



MCOM-6118 Digital Journalism 3(3+0)

The main objective of the course is to prepare future journalists in accordance with today's newsroom
requirement where the online and digital platforms are as important as traditional print or broadcast
platforms. Students will learn the latest trends in multimedia sterytelling and production. Build sieryielling
skills in each medium used for multimedia praduction. Learn how 1o use digital tools to collect audio, still
photographs. video, text and graphics to accurately tell a story for online distribution. Apply online
publishing skills to disseminate work. Digital journalism is very different from traditional journalism that
was around as little as a decade ago. From the way. the news is captured 10 its recepiion by readers, students
wishing to become journalists need to be familiar with many digital skills 1o compete with the competition.
The present course will guide students toward the major developments in digital media and how these may
influence the media and journalism field in the coming days.

Crontents

Significance of web. introduction and overview

Traditional journalism and the web., prospecis and chalienges for digital journalism
What is web or digital journalism and its scope

How the web is replacing other media and where web stands amongst new media

How web is the future of journalism

Characteristics of web journalism

Contents for news website: news stories, features & blogs, headline/ lead & summary
Writing for web, news story structure, inverted pyramid & SWs

Writing lively and tightly, editing web text. esthetic elements for web

10. Introduction 10 blogs, writing blogs. writing for twitter

I'l. Navigating the web, navigational scheme for digital newspaper or magazine

[2. Recommended websites www.Dawn.com. www.bbec.com. www.can.com.

13. Recommended websites wiw.cbe.ca, www.etv.ea, wwiw thenews.com, wiww.thestar.com
[4. Roles & responsibilities of web crew: Producer, reporter, writer &editor

I5. Introduction to digital radio and digital television

16. Basic setup for digital radio/television

I7. Creating the web. developing your website, creating the website storyboard

I8. Features lor news websites

19. Cyber Laws, ethics for web journalism. digital distribution systems and copyright issues
20. Marketing for the web, digital advertisement lypes

R I [N I

LN O e

Recommended Texts

I Athigue. A_ (2013}, Digital media &sociens an introduction(|™ed.). Cambridge: Polity.

2. Briggs. M. E. (2019). Journalism Next: 4 Practical Guide 10 Digital Reporting und Pubfishing (4"ed.).
London: Sage,

Suggested Readings

I. Paulussen. S.(2012). Handhook of global ontine jowrnalism. New Jersey: Wiley-Blackwell.

2. Felder. L. (2001). Writing for the web Creating compelling web content Indianapolis: New Riders
Publishing.

N\
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MCOCOM-6119 Communication Theories-1] 3 3+in

Ihe course aims to promote students” eritical and analvtical approaches towards the undersianding of mass
communication theories. 11 is focused on preparing them for further inguiry into the field of mass
communication. The primary objectives of this conrse are 10 provide students with an understanding of
advanced communication theories: introduce them to the systematic study and research of communication
and to develop an understanding of the application of theories in their respective research areas. 1t will train
the <tudents 1o understand the importance of communication theories from multiple philosophical
perspectives including Marxist tradition. neo-Marxist approaches. functionat approach and critical school
of thought. This course will enable the students o understand the use of propaganda and persuasion in
multiple fields like advertising. public relations. political cemmunication cic. It will provide them insights
ahout communication theorics applicable at the micro. meso and macro level. It will help them understand
how the effects of different media platforms and conteris may be measured follow g different theoretical
perspectives.

Cemtents

I. Cultural Theories: Marxism, Neo-Marxism, Frankfurt School. McLuhanism

2. Critical Theories: Political Economy. Media Hegemony. Ferman and Chomsky Model

3 Critical Theories: Cultural Imperialism. Elite pluralism, Feminist perspective

4. Functional Approach: Media functions for society. Uses and Gratifications Theory

3. Functionalism: Social Learning Theory, Social Cognitive theory. Cultivation

6. Theories of mediaand society: Agenda setiing. Spiral of Silence. Diffusion of Innovations.

-2

Miscellancous theories: Media system Dependency. Gatekeeping. Knowledge vap hyvpothesis
Persuasion: Theories and Models

o2

Roeconnnensded Texis

1. Baran., SJ.& Davis. DK, (2019). Aaxs conmumication theory,  fonmdations,  ferment, ol
Juture (T"ed.). Boston:Cengage Learning.

2. Defleur. M. L. (2010), Mass comamication theories: explaining origins, processes and cffects. New
Yorh: Routledge.

Suggested Readings
1. Griffin, E. A.. Ledbetter. A.. & Sparks. G. G. (2015). A first took ar communication thivry New York:

McGraw-Hill,
2. McQuail. D. (2010). MeQuail ‘smass commumnication theory (6"ed.). London: Sage
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MCOM-6121 Communication Research-11 33+

This course 15 aimed at providing students an insighi into the methods and technigues of scientific research.
it will provide them a basic understanding of conducting academic and industry research. The objectives
of the course are to develop an understanding of the significance of research and scientific inquiry process;
extensive undersianding of research designs in communication research; and understand the type. process
and method of different techniques of research. 1t aims at developing the interest of students to explore their
rescarch education in the field of mass media and communication, It will guide the students of the
fundamental requiremems and steps to develop a research praposal to conduct scientific research on
muliiple communication phenomena. It will update the students about different referencing and citation
styles so that they are in a position to give citations in a required manner. The course will alse provide a
basic understanding of the basic concepls of Statistics. The siudents will be able (o understand. compure
and contrast major research methods of quafitative and auantitative methodologies.

Contents

I Concept and need of mass media research

2. lIssues related 10 communication research

3. Quantitative Research

4. Quantitative Research Methods: Survey, Content Analysis. Experimental Research
5. Qualitative Research

6. Qualitative Research Methods: Focus group, Case study, In-depth interviews, DA, CDA
7. Role of theory in the process of research

8. Theory construction process

Challenges of communication research in the contemporary era

10. Proposal writing

I'l. Relerencing and citation styles

12. Measure of Central Tendency and Dispersion

Lt

Reconmnmended Toexts

1. Nuoeman. W.L. (2010). Sociad rescarch methods: Qualitative and quantitative approoches. Boston:
IPearson.

2. Reagan, J. (2006). Applicd rescarch methods for mass communicaiors. Michigan: University of
Michigan Press.

Suggested Readings

I. Reinard. 1.C. (2016). Introduction to comnumication research (6"ed.) New York: McGraw-Hiil,

2. Beryrand. 1..& Hughes, P, (2005). Media research methods: Audiences, institutions. tevts, NYC:
Palgrave MacMillan,
3. Wimmer, R.D..& Dominick. J.R, (2015). Auss media research {8™ed.). Belmont: Wadsworth.

.
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URDU-5102 Functional Urdu 3(3+0)

B S )l g e s S ) e e a5 S i o Uy 0 g S Silaa 0 1S 0 o f
e D5 e S R P g S SIS G aie b Se gl alike St eaellly S Cilaa. o A kG50
O S o deala g St S Ol sl She i 55 03N S g S s ey S ) 0 s S Dilaa e
2o e i S Jemid e e p2d U Uty S i e ) S il it a1 el iy L e
o B U 8 e Gy i iyl e 5 S St S ey B e s e el S e sb 1S
S e B S pple e il adely S e pid SN S Slas . e S u iy w8y
sty K Sla LS F e S Saby ) e (S sl one Cllaa UL S Beala pe e o e sy
Nans ,__(.‘_p_l)té'_'x\)-h_a"c LI J_;J.‘.:,__SL_)-‘AJ‘JJ‘_,ES‘“}S‘JJJ_‘LJ'.‘:«S_::IJJ.:Q#MLLJJ.':‘)E—‘L,_S
e 20 S pydadds Gpe il pdla fue pealia nsie S eSO e WS e n gl Siao
e ol LS s 1S Bl aliie (S eab gt bt L e Ul 08 O ke o St b S 05 i 5 S
e Oaladlls s aaa (S oy S el e WS ST s Dl Jlina b il (i 5 (S ) ) i S el 1S (e i
Sl iatla (S Y 5o Lae ad ol SIS

Corntents
(o usbom <o m iy e pad godya daali hal)aaiiad gael F1S ) 3o b gy 3 el S e 40 )
ol e gy Ped S )
Dm0 e s gt las 1S it S5 el )
aalilan Sy elloiila )l caty, S e
~alllaa 1S (18 0 50 (S VLS ik aBIS sl g sand (Tt waBle e Ve e B e
el 18 ot U1 Sl oS a8 JSL0 Cng g eamd e 2 o e LY e Gl S0 ks
radthan 3 L5 e e 15 plle sazpal 15 e LS ilial
PP N EU P U R L P A L RPN G R

MDODE - O uh e e T —

~dlae Ao g jgh A sad il e S/ 9 )yt

Recommended Tevis

USa eV sl ol ealein (2013) U815 e S ]

i sl pY iy Kb lilebe Sl s U pealie s (2016) LS 2ens ala 2
Suggested Readings
il S s S s D S S 4 (Q012) s e 2ant 3y ]
ooy Je b et ¢ gl 2l iliad (2010) 105 2ane o 2
) st o e 3l a3l e U s O e f (2008) szead S 3
30N GBS a1l S idm S iUl el s 1 (2013) 105 2aal Joes 4
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MCOM-5133 Fundamentals of Broadeast Media 33+

This imtroductory level course is designed to introduce the students 1o the concept of broadcasting and its
various aspects. 1t will introduce students to the basics of radio and television productions. They will learn
how 1o create quality audio and video using current and evolving technologies while learning the production
process for radio and television.  Through this course. the students would know the history and
contemporary status of radio and television. The students will develop an understanding of the structure of
broadcast media operations and media-related industries. They will learn how to create quality audio and
video work using current and evolving technologies while learning the production process for radio and
television. The course will acquaint them with knowledge through which they will be able 1o describe and
analyze elements in the production process. apply the fundamental concepts of production in radio and
television 1o complete a media project and develop proficiency in using the current and evolving hardware
and software applications,

Ceontemy

Characteristics of Radio as a medium

Basics of Sound

Concepts of sound-scape

Types of Sound-Sync, Non-Sync, Natural sound, Ambience Sound
Sound Design-lts Meaning with examples from different forms
Sound recording techniques

Introduction and types of microphones

Characteristics of Television as a medium

WENoWm e W —

Images: still image, Moving Picture Concept; electronic image, television image, Digita! image, Edited
image

10. Visual culture

11. Changing ecology of images today

12. Visual Perspective

13. Radio and TV Grammar

14, Commercial and non-commercial broadcast structures

15. Future of broadcasting

Recommended Texts

I Pierson. I .&Bawwens, 1. (2015). Digital brouadcasting: An introduction to new media, London:
Bloomsbury Academic.
2. Zeud. H. (2014). Television production handbook (12"ed.).Belmont: Wadsworth Publishing,

Suggested Readings

I. Barnas. F..& White. T. (2017). Broudcast news writing, reporting, and producing (7"ed.). New York:

Routledge.

Brooks, B..& Pinson. 1. (2016). The art of editing in the age of convergence (10%ed.).New York:

Routledge,

3. Hudson. G..&Rowlands, S. (2007). The broadcast jomnalism hendbook London: Pearson Education.
Kroon, R. (2014). 4V a 1o = i ency clopedic dictionary of media. North Caroling; MeFarland &
Company.
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MCOM-6120 Introduction to Advertising and Public Relations 3(3+0)

This course is designed to develop an understanding of students on basic principles of advertising and public
relations and its role in media and society. The media environment of the 215t century revolves around the
advertising revenues, The corporate and social world is also relying on advertising and PR for the promotion
ol their wdeas. goods. services and pood image of organizations. This is an introductory c¢ourse that
introduces students’ implications of communication in the public and corporate seclors. In this course.
students wilt introduce with basic concepts of PR and advertising and other forms of communication. This
course comprises on two parts PR theory and practice and advertising theory and practice. Bath rellect the
major concepis. theories and practices established in the Industry. At the end of this course. the students
will understand the field of PR and advertising and can opt the specialization of PR and Advertising 1hat
can potentially help them 1o choose a career in this field. In the coming semesters, students will also find
an opporiunity o capilalize on this theoretical base lor developing PR and advertising campaigns in a
prolessional setting.

Contenis

I Public relations Origin: Definitions and History, Importance & Scope of PR

2. Role of Public Relations Practitioner, Skills for the ideal practitioner, Various tools of PR
3. Different Models of Public Relations

4. PR in organization & Reputation management

5. External & Internal environment& PR, Systems theory for PR, Future of the PR

6. Strengths and limitations of various media used for PR

7. Advertising Definition. Global & local advertising. History of advertising. Role of advertising
8. Merits and Demerits of Advertising, Ethical issues in Advertising

9.

Marketing Function of Advenising. Difference between Marketing & Advertising d P's
10, Types of Advertising Agencies

1'1. Functions and working of Advertising Agency (various Departments)

12. Writing an effective copy for advertisement. Tool kit for Copy Writer

13. Types of advertising campaigns, Corporate. Public Service, Launching, Follow Up

14, Integrated strategies for Advertising and Public Relations

15. Difference between Public Relations, Publicity. Advertising. Marketing and Propaganda.

Recommended Textys

I Moriarity. S.. Mitchell. N.. Wood. C., & Wells. W. D. {2018). Advertising & IMC: principles and
practice (what's new in inarketing) (11"ed.). NYC: Pearson.

2. Wilcox. D. L., Cameron, G. T., &Reber. B. H. (2014). Public Relations: Strategics and
tuctics(11™ed.). NYC: Pearson.

Suggrested Readings

I. Straubhaar. .. Larose. R., & Davenport. L. (2017). Media now: Understanding media, culture &
technofon(10%ed.). Boston: Cengage Learning.
2. Du Plessis. D. (2001), Introduction 1o Public Relations and advertising. South Afvica: Jwta Academic.

A

28



MCOM-6122 Opinion Writing 3(2+1)

The course 1s designed to develop and sharpen the wriling skills of the students for advanced journalistic
writing like editarials, columns. and features. 1t is a blend of theory and practice as it focuses on practical
work along with theory. It would enable students to differentiate among various types of newspaper writings
apart from the news. This course is also ptanned 10 train the studenis in such a way that they should learn
the basic techniques and principles for these writings. It aims 10 enhance the critical thinking skills of the
students and sensitize them to significant topics for writing. It is also planned 1o train the students in such
i way that they siould ieam the basic techniques and principles for these writings and help the students to
express their views threugh persuasive and compelling content. Through this course, students would be
able to understand how to build logical arguments and identify togical falacies in the arpuments Students
would be able to learn journalistic techniques and stylislic tricks 10 help communicate concisely ana
persuasively while develaping their unique style and pesspective. Students will develop and enhance therr

Journalism shills to effeciively report and write on a wide range of issues. from personal to societal,

Contents

S s —
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Editorial: Definition of editorial, purpose, importance, types. and functions
The content of editerial page and its standard in Pakistan

Analyzing the media policy through editorials

Editorial writing techniques and writing practice

Difference between editorial, column, and feature

Feature: Definition. concept and scope. types, and sources for feature writing
Feature writing techniques and the importance of pictorial display in feature
Column: Definition and concept, functions of a column, types of column
Role of cofumnist in society

- Column writing techniques and practice of column writing

Recemmmended Texes

!-\J

Hicks, W.. Adams. S, Gilbert,H.. &Holmes, T. (2016). iriting for journalists(2™ed.). New York:
Routledge.

Hutchinson, E.R. (2010). The art of feature writing: From newspaper features and magazine articles
to conpmentary. Oxford: Oxford University Press,

Suggested Readings

Iz
5

Lynch. L. (2013). Exploring journalism and the medio(2™ed.). Boston: Cengage Learning,
Garrison. B. (2010). Professional feuture writing. London: Routledge.
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MCOM-0124 Development Communication 3 3+0)

Thns course provides an overview of the important phenomena and concepls of Development
Communication. i general. the course will interpret and analyvze the role of mass media in highlighting
social weltare and development in society. After studying this course. students will be able to have a hetter
msight i development communication. along with development support communication and development
Journalism, and will analyze the nature and treatment of media contents on developmental issues. The
course will ampan the students with the required knowledge of communication 100ls and techniques
faciliating development. The students will learn abowt the developmental role of communication.
understand the important aspects of the development communication theory. develop the ability 1o
differentiate the types of communication and understand the roles they play in developraent. develop skills
that will be practical in designing communication strategies 1o handle developmental problems such as
report-writing skills. The course will also focus on developing aswareness of appropriate communication
siralegies, how 1o preparz and present messages witk a specific intent and how to analyze a variety of
communication acts. Similarly, it would emphasize the ethical use of information (rom integraled sources
be communicaled to a variety ol audiences.

Contents

1. Development Communication: Basic Concepts

2. Development Support communication: Basic Concepts

3. Prospects and Challenges of Development Communication in Pakistan
4. Development Journalism: Introduction

5. Society under Change

6. Devclopment of Village
7. Village Economy

8. Opportunity of Education
9. Rcligious Authority

H). Caste System

Revammended Texts

1o Heeks, R Q20U dnformation and comnnomcation technology for developnent (Fed). Abingdon:
Routledge.
2. Melkote. S, 1201 5). Commumication for development: theory and praciice for empavwerment and social

jusnce (3ed.).New York: Sage.
Sugaested Readings

1. Omwamechili. Cooand Ndolo. 1. (2012). Reimagining development commnmication in Africu

Lanham:fexington Books.

Tompkins. P. (2010}, Praciicing communication erhics (1"ed. ). New York: Pearson.

3. Wilkins, K. &Tufte. T, (2014).7he hundbook af development communication and sociad change:
Glahud handbooks in media and commumicarion rescarch (st ed. ). UK: Wiley-Blackwell.

[
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INFM-6430 Information Literacy 3(3+0)

This course is intended for development of students’ understandings of the information world and for the
efficient, effective, and confident seeking and use of information they need in difference contexts especially
in an academic setting. Afier having this course, the students will be able to have familiarity with varying
IL. conceptions. models, standards, and frameworks, development of a general and subject-specilic
understanding of digital information landscape. understanding the ethical. socio-economic. and legal issues
surrounding information access and use. understanding the nature of information Search/Seeking Process
and adoption of appropriate info behavior and ability for where and how to find information they need.

Conrens

Defining information literacy {IL): Various conceptions, Other related literacies

Elements of information literacy, Need and importance

Role in life-long learning, academic engagement and performance

Information literacy contexts: academia, workplace, and everyday life

Models of information literacy: Big6™, Information Search Process, ELIS Model of Info-seeking, Seven
Pillars, and Empowering 8§

IL competency standards

IL framework for higher education

Library and Information Anxiety

Online Databases: General (Web of Science, Scopus, Google Scholar, etc.) and Subject specific
databases

10. Searching Techniques, Search Strategy Development

11. Citation Management using a Computer Software

12. Hands on Training for searching online databases

13. Academic Integrity and Honesty

14. Plagiarism Avoidance Techniques

15. HEC Plagiarism Policy

16. Use of Al Tools in Learning and Research

L I S N R

W00 g

Recommended Texts

I. Eisenberg. M. B., Lowe, C. A. & Spitzer, K. L. (2004). Information literacy: Essential skills for the
information age. 2" ed. London: Libraries unlimied.

ALA (2000). ACRL Information Literacy Competency Standards for Higher Education. Chicaga:
ACRL.

3. ACRL (2016). Framework for Information Literacy for Higher Education.

4. Ariew, S, A. (2014). Information Literacy at the Crossroads: The Convergence between the Research
and the Writing Processes.

5. Milena Dobreva, (2010) "Information Literacy at the Crossroad of Education and Information
Policies in Europe”, Library Review, Val. 59 Issue: 8. pp.638-639.

[

Sugyested Readings

1. Basili. C. (Ed.). (2008). Information Literacy at the erossroud of Education and Information Policies
in Earope. Consiglio Nazionale delle Ricerche. Chapter 1 and 2.

Jesis Lau (2006). Guidelines on information literacy for lifelong learning. Mexico: 1L section, IFLA.
ACRL (2011). Guidelines for Instruction Programs in Academic Libraries.

ACRL (2012). Characteristics of Programs of Information Literacy that {liustrate Best Practices: A

Guideline.
3 /\\ . o
{_' s

whd 3P

L e [



SEMESTER-IV



MCOM-6123 internation: Communication 3(3+0)

This course is designed 1o develop an understanding ol students about the importance and need of
internanional Communication. Global politics over the global communication environment has changed the

dynamics of International Communication. This course is emphasizing on International Communication
and Development. sacial and political theories of International Communication, how global emipires change
the entire scenario of International Communication. Emerging perspectives. Cultural Communication and
how industrialized countries are having a monopoly over hyper-reality and how it shapes the global
communication. This course is designed 10 understand the hierarchy of media conglomerates and
International news wire groups. This course also highlights the satellite communicatbion and how sateliie
corporations shape the entire perspective ol International communication. After this course the students

will understand: the significance of global communication structure and how international communication

regimes implementing various communication policies with communication industries. They will be able

1o map the flow of communication among, Industrialized and underdeveloped nations.

Conients

-
=y

s

Introduction: Need and Significance of International communication
Dimensions o) [C in various disciplines

International Community and International Communication

International Communication and Development: Globalization and technology
Globalization and world Media system: Free Flow of Informatinn

The Mac Bride Commission: NWICO: Opposition to NWICO

Creating global communication Infrastructure

The privatization of telecommunications

The Global Media Markel Place

Convergence: Globalization and Cultural imperialism

Media. politics and economy in perspective of political economy concepls

. Global news and inforimation networks; Setting the global news agenda

Globalization and its impact on health. crime. knowledge. peace and poverty
Glohal Media Conglomerates

. International Communication and News wires
. News Corporation: Walt Disney: SONY: Warner's Brothers

cimencdod Tovis

Kamalipour. Y. R. (2019). Global commumication A muliiculiural perspective (3"'ed ). NMarvland;
Rowmane: Littlefeld Publishers.

Thussu. D. K. (2018). Internationed commumication: Contingine i change (3'ed ) New York:
Bloomsbury Academic.

Sugwovted Readings

- =

Thussu. DL K. (2000Y, fteraational compmanrication. o readerLLondon: Routledpe.

Chong, C. S (2018). Successfud international comannication. London: Pavilion Publiching.
Chuan. C. 20V, frernationalizing “international communication” Michigan: University of
Michigan Press.

N
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MCOM-6G138 Media Management M3+

I'his course will equip the students with both the theory and practice for managing the media. [t will provide
an understanding of the specificities of media management and marketing communications. It wilf also
provide an understanding of different theories of media management and marketing communications.
Scholars will learn to implement specific tools. practices and media management strategies, The course
analyzes how (o manage media organizations. Media managemeni i1s seen as a business administralion
discipline that identifies and describes strategic and operational phenomena and problems in the leadership
of media enterprises. Media management contains the functions of strategic management. procurement
management, production management. organizational management and marketing of” media emterprises
Media enlerprises are strategically organized economic cnlities whose central work is generating and
marketing of media. The generation of media is the bundling of intemaliy and externally generated content
and its transformation into a medium. Marketing is the direct or indirect distribution of media. The term

media in this connection is restricted 10 one-to-many-communication with one sender and a large number
of consumers,

Coments

I. Concept. type. structure and charactenstics ol management and organizations
2. Types. functions and skills of managers

3. Group and inter group communication

4. Intra and inter organization communication

5. Horizontal and diagonal communication

6. Organizational conflict management

7. Organization of mass media in Pakistan: private ownership vs public owaership
K. Peasonal Administration

). Media personnel: executive. editorial, production, circulation and advertising
0. Financial administration of the media

1. Management and media regulatory laws

12, Managemem and media conglomerates

3. Management and marketing of media Products

~

Recommended Tevts

1. Hollifeld, C. A., Wicks, J. L, Sylvie, G., & Lower, W, {2016). Medie management. A casebook
approach (5™ ed.). New York: Routledge.
2. Mierzejewska, B. (2011). Medio management in theory and practice. California: Sage.

Suggesied Readings

1. Wirtz, B. W. (2016). Media management.Germany: GablerVerlag.

2. Wirtz, B. W. (2011). Business model management: design, instruments, success foctors. Germany:
GablerVerlag.

ST
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MCOM-G13Y Research Report 3(0+3)

The specialized course of writing a research report provides an ample opportunity for the students o
practically conduct research on carefully selected topics and present it in the research repont format based
on core concepts studied in the previous semester. The students will learn about the process of writing a
research report from the very initial phase of selecting the topic to deveiop the instrument for rescarch. 1t
aims to strengthen the theoretical foundation and technical skills of the students required for conducting
research under (he guidance and presenting it in the form ol a report by following the steps of writing a
research report. Through this course, students would be able to sharpen their technical research writing
skills in formulating objectives. rationale and sigmficance of the study: developing hypotheses and research
questions: inserting in-lext citations; writing references and bibliography in APA style. The students will
also learn about the art of conducting a literature review:, linking the research undersiudy with the relevant
theoretical framework: selecting appropriate methodolopgv; and developing instrument/s.

Contents

I, Process of writing research report

2. Basics of APA formal

3. Selecting the vopic for research

4 Operationalization of the concepls

3. Developing hypathesis and research questions

6. Formulating rationale. objectives and significance of the study

7. Arnof conducting literature review

£ Developing theoretical/conceptual framework
9. Selecting the appropriate methodology

10. Developing instrument

Recommended Texts

. Wimmer. R.D..& Dominick. L.R. (2015).Mass media research (8"ed.).Belmont, Califorma:
Wadsworih.
2. Saramakos. S. (2013). Social research (4%ed.). London: Macmillan Press.

Sugeested Readings

I. Rzinard. 1.C. (2016). Iroduction to communication researchi™ed.).New York: McGraw-Hill

2. Nueman, WL (2010), Sociad research methods: Qualitanive and quantitative approachies. Bosion:
Pearson.

3, Reagan. §, (2006). Applied rescarch methods for mass conmunicators. Michigan: University of
Michigan Piess.
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GRAD-5114 Graphic Design-11 J(0+3)

This course is designed to familiarize the student with basic principles and fundamentals in visual art and
design. This course introduces the terminology necessary to comniunicate concepts and theories in art and
ilesign. Students will develop proficiency in using graphic design deshtop publishing software 10 creale a
variety of business publications such as flyers. brochures. newstetters. ete. This course is designed 1o
provide learners with a foundation of desktop publishing terms and concepts and Tundamental desktop
publishing shills necessary 1o create effective business publications. Afier completing the program. students
shouldd be able to apply basic design principles 1o present ideas, information. producis. and services in a
creative visuai manner. Students will have Tundamental teehnical shills, know ledge. and abilities in graphic
design, Students will understand the creative process; develop technigues and micthods of creative problem-
sofving, Students will be able 10 create computer-based projects using Adobe Photoshop and [Tlustrator
software programys, Students will develop basic shills using tools and theory used in the design process

Connieniys

Discuss introductory concepts of print and digital publications.

Demonstrate typography concepts

Manage images appropriately (advertisement design, etc.)

Basics of Good Layout {Interdependency hbetween words and visuals)

Introduction to applied projects, how they are originated, executed, and evaluated
Production & finishing skills

Basics of alignment

_J.bJI\J_—-

o 4T

Idea development and product branding

S

Desktop publishing
H). Design applications: adobe creative suite {iliustrator, photoshop, indesignand acrobat)

Recommended Texis

I. Ching. F. D.. &Mulville. M. (2044). Evropean building constrnction iflusorared. New York: lohn Wiles
& bons.
S

2. Lupton. E. (2014). Thinking with tvpe: A critical guide for designers, writers, editors, & studvnts San
Francisco: Chronicle Books.

Sugpested Readings

1. Carter, R., Meggs, P. B., & Day, B. {2011). Typographic design: Form ond commumcation. NYC' John
Wiley & Sons.

2. Pannafine, ). (2012). Interdisciplinary interaction design: A visual guide to basic theories, models and
ideas for thinking and designing for interoctive web design ond digital device
experiences.Pennsylvania: Assiduous Publishing.

3. Human. T.E. L (1992). The Role of Faiture in Successful Design NYC: Vintage.

4. Frankland. T. W. (1943). The pipe fiter's and pipe welder's handbook. Wisconsin: Bruce Publishing
Company
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MCOM-6154 Capstone/Project 3(0+3)

The Capsione course provides an opportunity lor siudents. in the form of groups or individually. to engage
i high-level inquiry focusing on a specialized ficld within the prolession. esther of their own choice or
assigned to them by the supervisor. The capstone project will be research based and practice-centered and
will be aiming at bridging theory and practice to create an impact on the future professional life ot students
The course will help studenis 10 demonstrate the depth and extent of knowledge of the students. 11 will
highlight research based exhibition of understanding of the selected area for the project by develaping an
outtine for thinking and practice that illuminates and showceases insight about the knowledye of the studenis
refevant o the selected area. It swill also present a clearly anticulated Tramework while situating projects
within established academic practices or ideas,
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MCOM-6126 Creative Writing lor Digital Media 3(1+42)

I'he Tnternet has introduced new opportunities for dynamic storytelling as digital media have blurred roles
of media producer. consumer. publisher and reader. It is a need of time to enable students to use their
insights inio new media audiences to produce betier content for digilal formats and environmenis. Digital
media changed the patterns of media production and distribution; it also requires new skills for creative
writing. Digital media requires multitasking from digital media persons. It demands more focused and
specialized creative skills. This course through writing exercises. readings. lectures and live Q&As will
provide the beginning writer with a toolkit of essential skills. The contents of this toolkit are giving and
receiving critical feedback. reading with a writer's eye. navigating professional and educational pathways
as a writer and generating, revising and editing material that is strong. original and imaginative. Students
will leave the course with a practical understanding of the creative process and will be prepared 1o critique
and write at a university level. 1t is designed 1o let the studentsdiscover and create their knowledge using
the powerful digital devices we all have access 10.

Cimtents

Introduction to different genres of Digital media

Introduction to creative writing

Essentials of Strong Writing

How Social Media Writing is different from other Forms of Writing

Writing for Websites, Weblogs. Twitter, Facebook etc.

Writing Persuasive Web Content and Blogs (the Do's and Don'ts)

Writing for General Audience and Domain Experts

Creating Good Stories: Content and structure. Storifying and Script Writing of thoughts.
. How web writing is different from Essay Wriling

0. Good and Bad Websites in terms of Contents, Techniques for Writing for Scanners
| Ethical Considerations in Social Media Writing

4oL W —

_.-—-Ogn

Recommended Books

I Carrol. B. (2019). IWriting und editing for digital media (4"ed.). London: Rowtledge.

2. Williams. Dr. Andy (2017). How to write great website comtent. London: Routledge.

Sugeesied Books
1. Felder, L. 2011). IWriting for the web: Creating compelling web content. New York: Pearson.

2. Hicks, T.(2013). Crafting digital writing: Composing texts across media and genres. New
Hampshire: Heinemann.
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MCOM-6127 Social Media Platlforms 33+

The main objective of the course is to enable students (o recognize social networks and their properties,
Describe the history and development of various sociat networks. Examine copyright issues related to soclal
media. Point out the limitations of account and sharing policies on various social networking platforms and
discuss the cthics of violating terms of use. Interpret the practical implications of the scrvice agreements
for social media tools in regards to privacy and legal policies. Set up policies to manage a public social
media account and Lhe distribution of information. Students will be able to select tools to monitor
information and (o consolidate it into a manageable information stream. Understand the importance of
menitoring and responding 1o the community that forms around your message or lack of message. Similarly.
students will be able to examine how the choice of social network and social media tools affects the
distribution of the message and the audience that is reached. Identify cases where social networks have
influenced political movements or decisions. Formulate a social media marketing plan. Explain how
different organizations within the same market utilize social networks to share or market information and
ideas (Ex: Education, Business. Non-profits, fournalists). The course will generate discussions ahout
peography-based social networking tools and their implications for marketing ideas and information.

Contents

t. Google: How to organize and link social media platforms, to share information with peers
2. How to log in to social media platforms with the same account and link the others

3. Google Docs How to collaborate with peers on group projects

How 1o share work with your class PLN and to collaborate on and create group projects
Facebook Basic profite, Tan page. community pages. pames

6. Blogs How to create original content and curale content

7. Youtube: How to create playlists, add original video content. subscribe to content and curate
8. low to create Playlists or upload shon videos and share them with your classmates

9. How 10 promote pages among wider professional or academic community

10. Twitter How 10 create a Twitter account

I'l. How to engage with PLNs and the wider community. to share and find information

12. Linkedin Basic Profile and Linkage

13. Instagram as Celebrity used app

|4, Rise of Tiktok and Likee

15. Other Popular Social Media Outiets Snapchat. Line, MO, Instagram etc.

A T =

Recommended Texis

|, Burgess, J. (2017). Handbook of social media. London: Sage.

2. Fuchs, C. (2014), Social media: a critical imroduction. London: Sage,

Suggested Readings

1. Van Susteren, G. (2017).Everything you need to know about social media.
New York: Simon & Schuster.

2. Pavlik, ). V.&MacIntoch, S. (2015). Converging media {4"ed.).New York:
Oxford University Press.
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MCOM-6142 Convergent Media 3(3+H))

The course aims 10 introduce the concept of convergence and its various implications in journalism. It tends
to cultivate the student’s imagination and creativity through the technical skills needed 1o become
professionals in the ficld of communication. 1t will encourage innovation and prepare students to meet the
growth in digital technology and online interaction. Tt will train students to meet the challenges ol the
evolving media scene, 1t also strives 1o make students competent in multiple modalities of production and
distribution and prepare them for a complex. convergent and tluid media environment. The course
endeavors to train students to become thinking practitioners with a strong sense of ethics, The students will
receive cross-platform training in print. radio, video. and web and social media techniques so that they can
produce projects using multiple modalities. The course strives to equip the students with necessary
conceptual. theoretical and practical skills to meet the challenges of constanily changing inedia scenarios,
In addition 1o providing technical skills training in news and narrative forms. the course also seeks 1o learn
a professional etlne in which students understand the importance of anticipating technical and business
mnovations, as well as keeping up with research that affects their field.

Contents

1. Convergence: Concept, Significance. Process and Effects

2. Media Convergence: Convergence Continuum. Lawson Borders Model. Flynn & Gordon maodel
3. Network Society

4. Understanding New Media Concepts: Social and Digital. Digital storytelling. Wiki Journalism
5. Need for multi-media/multi-skilled journalists

6. Blogging and journalism

7. Age of Information Journalism-Existential Journalism

8. Regulatory Challenges to Media Convergence

9. Convergence in Cinema and Cinema and Broadcasting

10. Media conglomerates. mergers and Consolidation

Recommended Texvis

1. Adrian. A. (2043). Digital media & sociery: An ingroduction (1%ed.). Cambridge: Polity.

2 Grant, A.E. (2009). Undersianding media convergence London: Focal Press,

Suggested Readings

1. lenkins, H. (2008). Convergence culture: Where old and new media collide. NYC: New York
University Press.

Quinn. S..&Filak. V. (2014). Convergent journalisnr: An introduction. London: T'ocal Press.
Lugmayr. A..&Zotio, C. (2016). Media convergence handbook - vol. 2. Firms and user perspectives
(meddia business and innovation)(1Med.). NYC: Springer.
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NMOOM-GI43 Mobile Journalism Production and Broadcasting 3(1+2)

Through this course, students will learn how to gather. edil and file news conient via their smartphones
Stuidents will learn to produce content that are suitable for sharing via social media. This course aims to
equip studenis with the skills required in muolti-platform newsrooms and to meet the chailenges of a news
environment in which consumers are using their phones to access news and to share it via social media,
Apply cffective and collaborative team communication and management skills to complete the video
process from pre-production script development through the production capture of quality video image and
audia. On completion. students will be able to understand the digital video terms and apply the technique
or concept using a digital video camera: sioryboarding. cinematic camera angles, lighting Use a digial
video camera 1o capiure images using the camera techniques and cinematography: the rule ol thirds,
headroom. 1alking space. close-up. medivm shot. establishing shot. cut-away. basic shot sequence. 1ilt, pan,
and zoom.

Coments

Uise of smartphones for news gathering ana shooting high quality video clips

l.

2. Organize visual elements into a video story

3 Producing live streams and conducting live interviews

4. Editing video with various apps and producing stories for social audiences
5. Editing videos for different social plaiforms

6. Writing a script for voice-over narration

How to produce reporter-ted stories and report character-led stories with sound bites
8. How to producc picce-to-camera segments
9. Venical video stories
0. Make a video from 10 photos and a script
11, Filim in shot sizes and patterns
12, Use the correct apps for each type of video
13, Perform simple, but powerful video editing
14. Compress time with sequences
i5. Storyboard a short video repon

Reconunended Books

. Burum, [.. & Quinn, S. (2015). MOJQ: The mobite journalism handhook: how to make broudeast
videos with an iPhone or iPad, London: Routtedge.

2. Hill, S., & Bradshaw, P. (2018). Afobile-First journalism: producing news for sacial and interacrive
miedia. 1.ondon: Routledge.

Suggested Readings
Montgomery. R. {2018). Smarrphone videa storyielling. London: Routledge.

1.
2. Berry. M. &Schleser. M. (2014). Mobile media making in an uge of smariphones. London: Palgrave
Pivot,

'I//\Piitr______#__f
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MCOM-6128 Radio News Reporting and Production J(2+1)

[he course will impart the elements of selection. writing. editing. compiling and presenting news [or radio.
It will be a practical course and students will be expected to produce and present an entire news bulletin.
This will help them 10 develop their skills regarding how news is produced in practical fields and what
challenges they need to face while composing, compiling and producing particular pieces of news content.
Apart from producing news. the students will also be able 10 work in an environment where they will be
bound to follow the rules as followed in media outlets. Evaluate and critique broadeast and production
practices both holistically and in terms of their parts. namely: audie. video. scripting. production. and
editing. Write effectively for broadeast media as well as other forms and styles appropriate for the
communications professions and audiences they serve. Demonstrate competency in shooting and editing
video in the field and studio. using professional-level equipment and non-linear editing systems.
Demonstrate proficiency in recording and editing for audio productions. Produce sophisticated deliverables
for chents in a wvaricly of areas. namely: corporate/industrial.  informational’educational.  and
commercial promotional,

Contenty

Radio News Departments

2. Radio Newscast

3. Radio News Anchor and Reporier

4. Types of Radio News

5 Determining News Values

6. News Sources

7. Storytelling

8. Reporting

9. Writmg and Producing News Package

10, Broadcust Inferviews

P Sound Recording

12, Lasve and Ethies

13. Intraduction 10 Audio Editing

14. Fditmg Sottware and Sound Eftects

15. Hands on Practice at University Campus Radio

Recommended Texts

1. Barnas. F. (2017). Broadcast news writing, reporting, and producimg (7% ed.). UK. Abingdon:
Routiedge.

2. Hillard. R. (2014). Writing for relevision, radio. and new media(11"ed.).Boston: Cengage L.earning.
Sugpested Readings
1. Mcleish. R.. & Link. J. (2015). Radio production (6"ed.). UK. Abingdon: Routledge.

2. Stewart, P, & Alexander, R. (2015). Braadcast jowrnalism: Techniques of radio and television
news {6"ed.). 'K, Abingdon: Routledge.
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MCOM-612Y9 TV News Reporting and P.r(ulucliun 3(2+1)

This course is aimed 10 intraduce students 1o current ideas and skills used in television jourmalism. The
students will learn about how the broadeast news industry operates. 1 also develops students” audio and
video news reporting skills by using industry equipment and sofiware. The students will be able te analy 7¢
ihe concepls of broadeast news reporting and their role in the production of video stories, They will also be
able 10 understand equipment operation and editing skilis to produce television news reports. The course
will enabide them 1o know about the process of how 1o collect local. national and international news through
interviews, investigation and observation. attending public events, seeking out records. and reviewing
written work. The students will also gel an acquaintance about receiving. analyzing. selecting, veriiving
and assembling information along with developing skills for researching and reporting on story
developments. They will also understand the importance of teamwork and how liaison is created within
production staff for producing and presenting news. They will be taught the technical aspects ol cameras.
lights and microphones and shooting and editing of news films and their placement in the news bulletin,
hesides the use of the live inscrts and sound bites.

Crantenty

b Types and Formats of Television News

2 Writing Broadeast News

3. Ad- Lib Situation within Broadcast News

4. Television News Praduction Team

3. Television News Reporter

6. Field Reporting and Techniques of Shooting Television News
Writing and Producing TV News Package and Reports
8. live Siand-Up and Beepers

Q. Interviews

10. ENG Van: Working and Technologies

1. Ethics in TV News Reporting

12, Editing in TV News

Recommeided Toxns

1. Barnas. F. (2017, Broadeast news writing, reporting, and producing (7"ed.).London: Routfedge.
2 Shook. F..& Larson, ). (2017). Television field production aod reporting: A guide to visual storvielling

(7"¢d.).London: Routledge.

Stgostod Roadinmes

1. Cappe. Y. (2000). Broudcast basics: A begiier's guide to televixion news reporting and prodiction.
Cregon: Manon Street Press.

Schuliz, B.E. (2005). Broudeast news producing. California: Sage.

Stewart. P.&Alexander. 1. (2016). Broadeast journalism  Teclmiques of radio and  television
news(7"ed.).NYC: Routledge.

W
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MCOM-6144 Radio Program Production 3(1+2)

The course is designed to provide a wide and comprehensive introduction 1o the area of radio broadeasting
and will establish fundamental radio production competencies. from which the learner may progress 1o
further study and/or training. It has an integrated and holistic approach to the key aspects ol production:
creative. technical. and administrative, The course will impart the elements of selecting. writing. editing.
compiling and presenting different programs for radio. The course will also familiarize studenis with
different phases of production, It will be a practical course and the studems will be expected 1o produce
and present differemt programs for the radio. Students will have a critical awareness of’ commercial.
community and national broadcasting policy in both public service and private sector broadcast institutions.
Itwill develap an understanding of the roles and functions of radio broadcasting institiions, 1 will develop
creativity and competencies in radio production and presentation along with initiative and confidence when
warking independently and with others. Studentswill become familiar with the process. craft and
technology of radio broadeasting.

Contenis

Introduction to the Radio Environment
Introduction to the Radio Equipment
Microphones and its Placement

Types of Scripts and Treatment

Directing and Casting Actors for Radio Programs
Pre-Production for Radio

Types of program Productions

Radio Feature

2w =

uh

Radio Documentary
. Radio Drama and Monage
. Different between FM. AM. SWand MW
. Post Production for Radio
- Trends of FM Radio in public and private seclor in Pakistan
. Radio Program Editing
. Audio Editing Sofiware and Applications

wd 1D — D
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Practical: Students are required to produce and edit their own mini project for the successiul completion of
the course.

Recommended Books

I. Hausman, C.. Messere. F.. & Benoit. P. (2014). Modern radio & andio production (10™ed). Boston:
Cengage Learing,

2. Mcleish. R.. &Link. J. (2016). Radiopraoduction (6™ed.). New York: Focal Press.

Suggested Readings

I. Comnelly. D. W.(2013). Digital radio production (2™'ed.). lllinois: Waveland Press.

2. Geller. V. (2007). Creating powerful radio: Gewing, keeping und growingaudivnces news, falk,

information & personality broadeast, HD, sarellite & imerner (1M ed)). New York: Focal Press.
/ A
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MCOM-6145 TV Program Production 3(1+2)

The objective of the course 15 (o equip students with theoretical and applied knowledge as well as skills
required for managing television programming. and producing and broadcasting various types of programs.
This course is an introduction 1o the basic principles, procedures. and techniques of ielevision production.
The course will make students leam about general audio and sound mixing techniques, camera placement
and operations, the use and characteristics of the various video and audio recording media, lighting
techniques, technical and production differences between standard definition (SDTV) and HDTV/DTV
production, elements of effective visual composition, editing techniques and understanding of
postproduction and the ability to critique the strengths and weakness of video productions. The course will
provide an opportunity to create a variety of video productions, allowing students to express personal
creativity while developing the ability to conceptualize siory ideas and effectively translate these ideas ino
video productions. The course also will help in learning and understanding the grammar and terminologies
used in the creation of television programs. Overall, the students will have knowledge of media and tools
used in production and understand responsibilities in working as teams in the production of television
programs.

Contents

. The Television Production Process

1. Television Camera: Lenses and Operation
3. Picture Composition

4. Lighting

3. Sound

Video Recording and Storage Systems
Production Crew

Studio and Field Productions

. Directing and Casting for Television Programs
0. Producing

I. Post Production Editing

— o » o

Practical: Students are required to produce and edit their own mini project for the successful completion of
the course.

Recommendod Textys

I. Owens. ). (2015). Television production (16™ed.).L.ondon: Routledge.
2. Zetll, H. (2014). Television production handbook (12"ed.). Belmont: Wadsworth Publishing.

Suggested Readings

1. Utterback, A. (2015). Studio television production und directing. London: Routledge.
2. Tumer. RS, (201 1). Cue & et a pracrical approach 1o working in mudti-camera studios. Manchester:

Manchester University Press.
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Advertising & Public Relations
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MCOM-6130 Strategic Communication in Digital Age 3(3+0)

Strategic communication is of increasing importance 1o most organizations. The advents of new
communication technologies have changed the dimensions of corporate communication, This course covers
the concepts and application of carporale commumication, advertising and public relations in the digital age
and a true definition of social media: myths and facts about social media that use in strategic
communication. This course covers why Twitter, Facebook and Google plus matters: 3rd party 1ools (or
these handles. finding the right people & accounts 10 follow in your business and how 1o search properly
for information & competitors when designing a strategic communication campaign. Afier this course, the
students will be able 10 equip themselves with the skills to plan and implement a successful advertising and
PR strategy with the use of digital media. Morcover. afier this course, the students will be capable 10
handiethe sirategic communication campaign via Twiiter. Facebook and Google plus. And will be capable
to work in the working environment of SEOs,

Contenty

I Introduction to Cyber World and Social Media/Social Media Marketing

2. Social Media Integration and Assessment

3. Ualizing and Integrating Social Media Channels and Online Audience Profiling

4. Integration of social media services with blogs and websites; Emerging social media sites
5. Introduction to Twitter; Why Twitter matiers, Twilter Strategies for Effective Marketing
6. 3rd party 1ools; Finding the right people & accounts to follow in business

7. Facebook: How to create Facebook's timeline for maximum consumer reach

8. How to improve Facebook fan engagement; Creating status updates that work

9. How to use polls & surveys that deliver results: Using Facebook offers to increase fans
10. Facebook events, advertising and marketing techniques

1. Ad metrics and how to figure out what is working?

12. Google Plus: Google Plus Basics and Statistics

I3. How to build relative circles for your business; How 10 use Google Hangouts

14. Increase your visibility in SEQ

Recommended Teves

. Evans, D. (2016). Social media marketing: the next generation of business engagement, New Tersey:
Sybex Publishing.
2. Heymann-Reder, D. (2016). Social media marketing. Germany: Pearson.

Suggested Readings

L. Weinberg. T. (2010). The new comununity rules: marketing on the social web., Sebastopol, CA:
O'Reilly,

Wollan, R., Smith, N., & Zhou, C. (2012). The social media management handbook: everything you
need to know 1o get sacial media working in vour husiness New lersey: John Wiley & Sons.

~
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MCOM-6131 Public Relations 3{1+2)

This course is designed to introduce students to the principles and techniques of public relations in line with
the traditional and modern approach. This course covers the scope and functions of PR, differences among
various practices similar to the PR practice and theory, the history of PR focusing practice of PR by various
nalional organizations. The course stipulated theory into practice and teaching modules are based on this
model. In this course, the emphasis is that students will be made 1o look at the field from the viewpoints of
the Pubiic Relations practitioner, the channels of communication use and the various publics in which PR
persons try to reach. Significance will be on the public relations process and such activities that bring out
students’ creative problem-solving tatents approach. After this course, the students can understand the PR
theory and practice from a national and international perspective and will be able to draft a press-relcase
and other tools of PR and will be able to handle an independent PR practice of an organization.

Contents

I Introduction: PR scope and functions; differentiations among PR, Advertising. propaganda
2. Foundations of Public Relations

3. A brief history of PR with special reference to Public Relations practice in Pakistan

4. Publics of PR, Internal and external publics: how to create key target audiences of PR

Process of PR

Pubtic Relations Components and Planning
Media Relations

Writing for Public Relations: writing for print, online, TV and other for PR tools
9. Crisis Communicalions

10. Social Projects and Public Relations

i 1. Ethical Issues in Public Relations

t2, Persuasion, functions, Tools of PR

13. Public opinion and attitudes change

14, Propaganda and techniques.

I5. Careers in Public Retations

16. Professional Development

e

Recommended Texts

I, Wilcox. D. L.. Cameron, G. T.. &Reber. B. H. (2014). Public relations: Siruategies and
tactics(1 1"ed.). NYC: Pearson.
2. Stabl. S, 20I8). The art & craft of PR: Creating the mindser and skitly 1o sneceed in puhlic relativn

tofay, New York: LID Publishing.
Sugpested Readings
I Page, ). T.. & Parnell, L. J. (2018). lntroduction to sirategic public relations: digital, global, and

socially responsible communication. NYC: Sage.
2. Kelleher. T. (2017). Public Relations. London: Oxlord University Press.

/\‘br&\
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MCOM-6146 Advertising 3(1+2)

This course is designed to provide advanced training for the use of advertising. They will use their

advertising skills to make advertising a communication tool for marketing and favorable consumer
behavior. The emphasis will be on the making of advertisements lor radio. television. social media and
digital media apps. This course is an advertising practicum that will train students with a real-life advertising
project. Students in course will relate their already theoretical knowledge into practice white creatively
exploring the background of MNCs. TNCs or any other organization and their brand(s): stralegic planning
of the brand. formative research. designing creative strategy, media planning and execution and evaluation
of the advertising campaign ol the brand. Afier this course. the students will be able to: handle an
mdependent advertising campaign featuring their branding creatively or they will choose an existing brand
of MNCs or TNCs and crafi an adventising campaign varying from their existing campaign. This campaign
will execute in the form of a project and will open for public display. The committee of examiners will
evaluate the campaign. Afier a successful defense of their project students can independently handle o
corporate or advertising campaign.

Comnternty

Introduction: How to execule a real-life advertising project
Breakdown of advertising project
Background of organization and brand: Strategic Planning; Rescarch
Creative Strategy: Creative media planning; Execution and evaluation
Advertising research with special reference 1o listening and viewership habits of consumers
Advertising and marketing mix
Consumer behavior of purchasing and market segmentation.
Creative: copy writing: designing: production.
Media planning and scheduling: media planning techniques: scheduling techniques.
. Making effective TV commercials
- Types of TV commercials Public service. TV spots. commercial documentary. industrial, etc.
- Procuction of radio spots sponsored radio commercial programs.
- Practical: execution of the advertising campaigns
. Advertising campaign for radio, TV. social media.
. Advertising campaign for digital media apps and static media

T oSS S Oo®NO Ly -
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Recommended Texis

i. Blakeman, R. (2015). Advertising campaign design just the essentiols, New York: Routledpe.
2. Landa, R.(2616). Advertising by design: Generating and designing creative ideas acrosy

media (3'ed.). New Jersey: Wiley.

Suggested Readings

1. Altsteil, T., Grow, J. M., & Jennings. M. (2019).Adverrising creative- Strategy. copy, and design
(5"ed.). New York: Sage.

Barry. P. (2016). The advertising concept book: Think new, design larer (3 ed.). London: Thames &
Hudson.

-
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MCOM. 6147 Strategic Communication Campaign Design 3 (1+2)

Lampaen Design s & practicum course that introduces students 1o 1he process of campaign development.
Management. and evaluation using the principles and strategies of integrated marketing communication,
public relations and advertising. Siudents will also Jearn aboul 1he basics of campaign design. its
implications and censequences. Strategic communication campaign design will also teach students to
develop development campaigns by using traditional and new media 1o0ls 10 imprave society. This course
will recreate the real-world professional settings and mark your transition from academic to a professional
environment. This course aims to help the students to master the elements of a strategic communieation
campaiun through direct expericnce as a practitioner, Students witl divide into different teams Working in
teams will develop u robust. strategic. measuvrable. and actionable strategic communication plan fur a elient
assigned to by the instructor or students will choose it by themseives This course consists of theoretical
and practical knowledge,

Crntents

1. Difference ameng Advenising, Public Relations and Marketing

2. Technigues vsed in campaign development.

3. Defining PR and PR Management by Objectives (MBOs)

4. Cliem Orientation and Ethical Issues

5. Content: Mission, Situation Analysis, Problem Statement

5. MBO Handoul. Setting Goals and Objectives, Developing Strategies and Tactics
7. Formative vs. Summative Research: Making Informed Decisions

8. Elements of Campaign Design: Practical Applications of Theory

9. Campaign Planning: Techniques of Planning and scheduling

1G. Mathematics Invalved in Budgeting of Campaign; Timeline and Budget Development

1. Campaign Plan Presentation and Execution of campaign

12. Formative Research

[3. Development of theme. copywriting: Creative aspects of a campaign

. Campaign Implementation, Designing of Campaign: Layout. Design. thumbnail and dunumy
15. Campaign Evaluation, Final campaign review

to. Report writing on campaigns

I7. Review on campaign report and Exhibition of final Campaigns

Reconimended Tevis

I. Wilson. L. }.. & Ogden, ). (2016). Straregic communications: planning for public relations and
marketing (6™ed.). lowa: Kendall Hunt Publishing.
2. Mahoney, ). (2016). Strategic commmication: Campaign planming(2™d.). London: Oxford

University Press.
Suggested Readings
I, Moriarty. S.. Mitchell. N. D.. Wells, W. D.. Crawford. R.. Brennan. L. & Spence-Srone. R,

(2016). ddvertising: Principles and practice. Australia: Pearson.
2. Stacks. D. W (2018), Priper of Public Relations resgarch (3"ed.). New York: Guiltord Press.
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MCOM-6132 Development Support Communication 3(3+th)

This course provides an averview of the important phenomena of des elopment support communication
(DSC). In general. the course will interpret and analyze the role of mass media in highlighting social
development in society. It will enable students to learn how 10 wilize a mix of communication tools,
channels and approaches to facilitate participation and engagement with children. families. communities,
networks for positive social and behavior change in both development and humanitarian centexts. This
course identifies how advertising, television, radio. newspaper. magazines and public relations affect
ethniciy /culure and alternative lifestyles of rural populations and developing nations. It examines allifudes,
trends and perceptions which help shape mass communication messages. The course explains how
communication brings development and social change in society. The students will understand key theories
araund communication. development. culture, behavior and social change, They will be able to recognize
the role of research. design. development. implementation and monitoring and evaluation of DSC
campaigns. 1 will enable students to identify the steps involved in the design and development of elfective,
evidence-based and human rights-based strategies for development. Overall, students will have an insight
into development Support communication and will analyze the nature of media contents on developmental
issues.

Contents

Concept of DSC

Change

Development Support Communication and Social Change
Treatment of Content

Role of Advocacy and Social Mobilization in DSC
Conzept of Diffusion and Innovation

Planning of a DSC Campaign

Campaign Planning and Discussion of final projecis
Media Agems/Tools for DSC

10. Using Print Media for DSC

R

=

Reconmmencded Texis

I. Hecks, R. (2017) Information and comnuication technology for develapment (1ed,) Abingdon;
Routledge.
2. Meclkote, S. (2015). Communication for development: theory and praciice for empowerment and social

ustice (3 ed). NYC:Sage.
/ 4

Suggesied Readings
L. Okaka, W. (2012). Designing public avareness conmmmication cumpeign: eavirommental public
awareness evaluation research, Riga: Lambert Academic Publishing.

2. Vihalemm. 1. Keller. M., &Kissel, M. (2016). From intervention 1o social change. A guide 10
reshaping evervday practices. London: Routledge.
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MCOM-6133 Technaology and Social Change 3(3+0)

Rapid social change creates a powerful chaltenge to individuals and educational institutions. Technology
education is not an exception. To be a useful and authentic leaming area. technology education should
constantly re-examine its rationale (o formulate responses 1o changing contexts o improve the quality of
learning for students. The more perspectives used for this process. the better the results should be. This
course looks at technology as a social construct and examines the ways technology transforms the social
world and the individuals within that world. In this course. students will explore the economie, political
and social implications of recent technologies from many critical perspectives. Students will also examine
the influence and effects of technology in a variety of environmenis including local. virual and global
communities. the workplace and the marketplace. Further. students will analyze diverse issues such as the
impact of technology on democratic processes, surveillance. gender ete. Students will be able to evplore
several facets of social change that can influence an understanding ol the aims and nature of rechnology
education and that might contribute 10 its development. as social change is a very complex and dynamic
phenomenon that can be considered from a variety of perspectives and is reflected in several processes.

Contents

1. Introduction to the Digital Agc

2. Global Digital Development

3, Social Evolution

4. Digital Particularities

5. Globalization and Human Development

6, The Digital Divide & the Diffusion of Innovations

~

Public Policies and Private Strateics for Digital Development

8. Communication Technologies and Social Change

9. Social Construction of Technology

10. Global Coment Areas Related to Social Change

['l. The shift of emphasis from engaging society members primarily as praducers

12. The colonization of the cognitive and moral spheres of human life by the aesthetic sphere
13. The integration of people into the technological world

14. The shift from the Welfare state 1o the Competilion state.

Recommended Texis

1. Tovama. K. (2013). Geek Heresy: Rescuing social cheange from the culr of rechnedogy ( 1™ed. ). New
York: Public-Affairs.

2. Massev. G. M. (2015). | Vavs of social change: Making sense of modern times. London: Sage.

Suggested Readings

. White, L. (208 3).Medieval technologe and social change (1Med.).Oxford: Oxford University Press,

2. Ralph. 8. (2007). Rethinking scicnce, technology. and social change. California: Stanford University
Press,
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MCOM-01.18 Campaign Designing J1+2)

Fhe conrse intends o provide practical exposure to the students by executing their theoretical concepts ol
formulating campaigns for devetopment. The students would be able to learn the stapes involved in
designing a campaign from a careful selection of the topic from the specialized of development Journalism
tots final execution. The course aims to sharpen the creative and technical skills of the students required
for designing and executing a campaign. The students would be able to brainstorm for refevan vel creative
lopics. conduction of research, planning the objectives. goals, communication strategy, media. and budget
required for designing and execution of a campaign. The role of research and planning while carefully
selecting 2 commumnication strategy would be highlighted in the caurse. Moreover, along with the ¢ssential
clements of campaign design, the process of writing a campaign report according 1o the APA format would
also be taught in the course. On completion, students would be able to develop a better understanding of
campaign design and presenting it in the form of a campaign repart.,

Clintfeinia

Process of a development communication campaign

|

2. Essentials of writing campaign report

3 Selection of the 1opic/Problem siatement

4. Identifying the target audience/ Audience segmentation
3. Formulation of objectives and goals

6 Conduction af research o analyze the problem, target audience. and sitpation
Conneeting the campaign saith des clopment communication approach theoretical franes ork Magel
& Planning of commumication Campiiun
ooSekeetion ol communicition slraleyy
1. Developing and designing the content Tor communication tools
1 Selection of media channels
I2. Schedule the campaign
13. Budgeting of the campaign
14. Implementation of the campaign plan
I5. Evaluation of the campaign design

Recommended Texvts

I Okaka. W. (2012). Designing public awareness cammunication campaign: environmental public
awareniess evaluation research. Riga: Lambert Academic Publishing,

2. Melkote. S. R., &Steeves. H. L. (2015). Communication for development: theory und practice for
empowernent and social justice (3'ed.).New York:Sage.

Suggested Readings

I Wabwire. I (2012). ¢ ity participation in designing & implementation: a cose of selected
healh comnumicarion campaigns in Namhaletown, Kenya Riga: Lambert Academic Publishing.

2. Heeks, R. (2017, Information and communication technology for develapment (1% ed.). A bingdon:
Routledge.

]i._._ ]
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MCOM-6149 Development Journalism 31+2)

The course will imroduce the concept of development journalism and reflect on its history and its use in
different scenarios. This course brings together established expertise in Development Studies with our
industry-informed provision in journalism educatian, Development issues such as migration. poverty. the
environment, aid and governance are increasingly relevant in journalism. and this course develops a
theoretical understanding of these issues alongside practical journalism skills. The course equips students
with a solid grounding in key theories. conceps and debates around the development and contemparary
development journalism. 1t wii help students 1o differentiate between development and non-development
Journalism will also be discussed. Also. the students will be taught real-life case studies 1o illustrate how
development journalism can be used as a tool for sharing development experiences The course also
highlights the importance of writing about issues of development. The course also provides an insight to a
collection of useful online tools, international platforms and funding opportunities for aspiring development
Journalists.

Contents

Introduction to Development Journalism

Development: History. Concepts. Theories. Models and Media

Scope of Development Journalism

lournalism and Sustainable Development

Ecological Journalism (Eco-Journalism)

Reporting Migration, with a Focus on Refugees

Lthical Investigative Journalism

Digital Media. Social Networks and the Changing Face of Journalism
Advacacy Journalism: Participation, Representation and C ommunity
0). Human Devefopment: Local and Global Context

.L.LthJ.—'
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Recommended Toxts
o Abiodun. S.(2017). Exploring journalism practice and pereeprion in develoging comitries
Pennsy Ivania: 1G1 Global.

2. Banda. F.(2015). Teaching journatisn for sustainahle developmenr. UNESCOQ.

Suguested Readings

I Lugo-Ocando. ). (2017). Developing news: Global journaism and the coverage of “third world”
development. UK. Abingdon: Routledge,

2. Price. M. and Abbot. S. (2017). Measires of press freedom and media contributions 1o doevelopnent
Evaluating the evaluators (19ed ). NYC: Peter Lang.
3. Gidreta. A, (2011). Development journalism: Acceptability and implementation. Riga: VOM Verlag

Dr. Mller,
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MCOM-6134 Conflict Reporting 3(3+0)

The objective of this course development is to help students in developing a holistic view of reporting
conflicts and violence in sociely and to educate the students on means and methods to reflect the same
through various mediums of communication including formal media. It wouid expectantly provide the
students with the national and intemational perspective on the conflict and its coverage. With this
conceptual framework. the students will be taught how language. representation and framing of conflicl
play a key role when they write. edit or produce their reports in a conflict situation. Reporting on violent
conflict may be the most dangerous assignment for a journalist. This on-1he-ground perspective is critical
for understanding conflict, but it also poses a serious threat Lo reporters in the field. Reporters, however,
can also create risks for victims of conflict and can even escalate conflicts. For this reason. it is critical thal
Journalists, as well as development professionals, approach their work with a mindset of “not harm."

Contents

1. Conlflict reporting and its history

2. The evolution of technology and conflict reporting

3. Mass media coverage of conflicts in Pakistan and the role of media in Pakistan
4. Challenges of conflict reporting in Pakistan

5. Comextualizing conflict and media coverage

6. Application of communication theories in conflict perspective

7. Objectivity vs subjectivity (and advocacy) in the context of conflict reporting.

8. Identification of stakeholders in any conflict

9. Reporting on perpetrators and victims: context and sensitivity (social. culiural, elc.)
10. Nature of conflict and overall context (information, propaganda. incitement)

I, Defining “glonification™ and “sensationalism™

Recommended Teves

1. tynch, 1.{2014). A global standard for reporting conflict. Nevs York: Routledge
2. Nyatiti, €. (2013). Medio and conflict reporting. Riga: Lambert Academic Publishing.

Suggeesied Reendingy

1. Rodgers, 1. (2012). Peporting conflict. London: Palgrave,
2 Williams, K., & Marris. ). (2018). Reparting war and conflict. ondon: Routledge.



MCOM-6135 Newspaper Production 31+2)

Newspaper production is designed to provide practical journalism expericnce to students through the actual
production of their newspaper. The course aims al teaching the students at first hand the process of
producing a newspaper from news gathering and selection to editing. composing, page makeun, use of
ilivstration to printing. 1t will be a practical course and students will be expected 1o produce by themselves
a complete daily or weekly newspaper. This will help them to iearn the environment of media outlets
throvgh what phases and challenges a newspaper goes through and get to its audience. The course intends
10 develop skills for producing the content within a given period of time by building core concepts through
practical exposure, Through this course, students would be able to understand the working of print media
organizations as well as the production of newspapers with special reference to Pakistan's print media, It
will also apprise the students about the basic skills of news editing, photo editing. book editing. page making
and layout designing.

Contents

Organization of print media in Pakistan

Personnel administration, circulation

Adveriising and financial administration of print media
Newspaper contents

Managemznt of printing unit methods of composing and printing
News content and phota editing

Page making and layout

Book editing and production

I = T (N I P R o p——
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Recommended Tovi

L. Hodpson. F. W, (201 1. Modern newspaper editing and production. London: Sage.
2. Hodgson, F.W.(2011), Moclern newspaper practice Oxford: Focal Press,

Suguesied Readings

| Hicks. W.. Sally. A.. Gilbert. H.. Holimes, T.. & Bentley. ). (2016). 'riting for journalisis. London:
Routledge.

20 Laston, R.{2010). Editing and news design: How 1o shape the nows in prine ane onfine Jounrnalism
Basingstoke:Palgrave Macmillan,

3. Ang T (2012). Pietre editing: An introduction. Ox(ord: Focal Press.

4. Williams. F. (2014). The compuierized newspaper London: Oxford.

[
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MCOM-6150 Sub-Editing and Page Designing 32+

The course aims 1o acquaint students with an extensive range of technical skills required for sub-editing
and page designing o prepare a newspaper or magazine for print. The objective of the course is 10 train
students about the modem computer-based methods of sub-editing. Students will be trained 1o use advanced
software available for editing/page making/ designing both for newspapers and magazines. The course aims
Io introduce and train the students about modern editing techniques which are being practiced in the field
of journalism al Pakistani and International level. It will also acquaint students with the skills to work on
various desks in the news/editing room. Students would be able 1o execute the taught skills related to sub-
editing and page designing on sofiware with proficiency. The contents of the course are designed 10 develop
the basic skills of sub-cditing leading to the layouts of page design with the help of advanced software,

Contents

Copy editing and proofreading skills

Elements of layow and design

Newspaper coverage and audicnce needs

Legal issues related 1o newspaper coverage and production and copyright laws
Advertising sales concepts

Page designing and types

Basic principle of page making

Editing Softwares: INustrator, End page

Editing Softwares: In-page. Adobe Photoshop, Corel Draw
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Reconrmencded Texis

*. Holmes. T_(2016). Suhediting and production for journalists: Prim, digital &sociali2™ed.) New
York: Routledge.

2. Layton, R.(2011). Editing and news design{ IMed). Victoria: Palgrave Macmillan.

Sugyesied Readingy

I. Keeble.R., & Reeves. 1. (2015). The newspapers handbook (3™ed.). London: Routledge.

2. Hodgson. F. W, (2013). New subediting Apple-Mac, Ouark Xpress and afier (3"ed.) Burlingron.
MA: Focal Press.
3. Rosenauer. K. (2013). Copy crafting: Editing for jowrnalism today London: Oxford University Press,
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MCOM-6151 Magazine Production 3(1+2)

The course is a specialized course that intends 1o develop not only canceptual foundation but alse focuses
on inculcating skills required for the production of specialized magazines. The course aims a1 teaching the
students aboult the theoretical as well as practical knowledge about magazine production. It would enhance
the knewledge of students about the process of producing a magazine from material gathering and selection
to editing, composing. page designing and printing. Through practical work. the students will be provided
an apportunily to produce a complele magazine by executing the skills of makeup and layout designs
required for specialized magazine production. It intends to sharpen the creative skills of the siudents by

providing hands-on experience of magazine production wilth speciat reference 1o new horizons of

specialized magazines: business, fashion. science. education. and sports ete. Through this course, students
would he able to learn about the process of magazine production from its initial stages to (inal esecution.

Contenis

Duties and qualities of a magazine editor

Special and important aspects of magazine journalism
Editorial planning and responsibilities of editoriat board
Coliection of relevant material for magazine

Criteria for selection of material

Principles and objectives of makeup/lavouttitle page
Designing makeup/layout/title of specialized magazines
Function and duties of makeup editor

. Layout techniques

0. Pictorial display
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Recomwmoendod Texey

1o Whintaker, L (2017). Mugazine production(2™ed ). New York: Routledge.

2o Leslie. 1 (2013). The madern mavazine: Viswal fournalism in the divited ere, London: Laurence King
A 3 i

Publishing.
Suggested Reudings

I. McKay. 1. (2013). The magazines handhook(3Ved.). NYC: Routledge.

Wolseley. R. (2012), The magazine world: An introduction to magacine jorrnalivm. Montana: Literary

Licensing,

3. Holmes. T.. & Nice. L. (2011). Magazine Journalism London: Sage.

4. Morrish. 1. (2003). Mugazine editing: how 1o develop and manage o successfid publication NYC:
Routledge.
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MCOM-6136 Film (Theory and Practice) 32+1)

This course will focus on the critical and historical study of film with aspects incorporating digital {ilm
practice. screenwriting or reflecting on the film's role in society. [t will provide an overview to iim theories
and methods of film analysis, 1t will encompass how cinema communicates. produces meanings. and
constructs itself as a language. The course will enable students 1o dei nanstrate that they understand the pre-
production. production, and postproduction fitmmaking process. Further. they will comprehend the
relationship between film form and aesthetic effect through both film analysis and when they create motion
pictures, it will also allow them to exhibit a broad knowledge of film history. national cinemas and modes
ol production. The course tends to acquaint them with knowledge of key terms and concepts related to film
and film theory along with having an understanding of major trajeciories of film theory 's development and
their main concerns and contexts. This will help them to analyze filmic objects and experiences in precise
cinematic terms (e.g. 1o discuss mise-en-scéne, ediling, cinematography, and sound, as well as genre and
narrative). The students will also become aware of the basics of storytelling craft in the construction of
fiction, documentary and alternative films.

Conrents

I Approaches to Film Theory

2. Researching Film: Skills and Methods

3. Experimental Film and Video Practice

4. Film and Media Cultures

5. Screen Aesthetics

6. Cinematography: Properties and Framing of the Shot
7. Mise-en-Scene: Design and Composition

8. Basics of Lighting for Film

9. Audio for Film

10. Editing for Film

Recommended Texts
I Miuell, 1..& McGowan. T. (2017). Narrative theory and adaptation: film theory in praciice London:

Bloomsbury.

2. Brown. B. (2016). Cinemarography: Theory and practice: image making for cinematographers and

directors,vol, 3(3"ed.). London: Rout ledge.
Suggested Readings

I. Ascher. S. (2013). The filmmaker's handbook New York: Plume,
2. Wales. L. M.{2007). The complete guide to film and digital production (3"ed.).London: Routiedge,

64



MCOM-6137 Theater (Theory and Practice) J(2+1)

Thrs course is designed to develop students’ knowledge and skills which stem from g study of theatre
production practice, including acting, directing management. design and crafi aesthetics. It will enable them
lo direct, design, and stage-manage a theatrical production. This will result in providing direction in the
development of related professional skills. The students will develop an understanding of all aspects of
theatrical production including acting, directing. design, technical, publicity. The course will help the
students to apply discipline-specific skills to the creation of performance, learn collaborative skills in
theatrical contexts, develop and apply process skills in production. discover problem-salving skills in the
creation of artistic work and build up proficiency in skills like directing. design. technical theatre.
management, playwriting. or dramaturgy. The course will also allow siudenis o demonstrate an
understanding of the different technologies and techniques used in the creation of theatre. It will allow them
to build an intellectual and aesthetic understanding of the craft and technique of theaire aris. develop an
appreciation of'and respect for the various roles/aspects inherent within the theatrical process, explore the
diversity of theatre and its intersection with community. culture and society and 10 produce diverse
productions that challenge their creative ability.

Clemnteniy

Introduction to Theatrical Design

l.

2. Stagecrati-1: Constructing. Painting. Ripging

3. Stagecrafi-l: Assembling Stage Scenery and Equipment

4. Stagecrafi-l: Planning. Layout, Construction

3. Stagecrafi-Il: Stage Seuting, Tools, Material. and Resources

6. Stage Lighting: Equipment. Control Systems. Color. and Effective Lighting
7. Basic Principles of Sound

8. Directing: Play Analysis. Directing, and Stage Management.

9. Theatrical Make-Up: Purpose. Principles and Materials of Stage Make-Lip

Recommended Texts

. Hollowa. I (2014). Mustrated thearre production (3%ed.).London: Focal Press.
2 Gillete, I M. (2012). Theatrical design and production: An introduction 10 scene design and
consiruciion. fighting, sound, costume, and makenp (7"ed.). New York: McGraw-Hill,

Suggested Readingys

I Carver. R.K.(2017). Stagecraft fundumentals: A guide and reference for theatrical production (2ed.)
Londoa: Routledge.

12

Kalma. 1. (2016). The perfeet stage crew: The complete technical guide for high school, college, and
connmunity theater (2™ed.).New York: Allworth Press,

3. Gillent, C..& Sheehan. J. (2016), The production manager's toolkit: Successful production manugement
in theatre and performing arts (the focal press 1oolkif series) (1"ed.).London: Routledge
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MCOM-6152 Fitm Production (Project) J(0+3)

The objective of this course is to provide students with practical training in the creative techniques and
practices and 1o equip them with a mix of training in filmmaking by having a realistic understanding of the
litmmaker’s craft along with the wols necessary fo create a film. Through this course. the students will be
able to identify and describe key terms. concepts. major trends and periods related to various modes of
production (narrative, documentary, experimental. and/or animation). They will be able to demonstrate
skills necessary to effectively collaborate and communicate on film project productions including working
in groups. The course will enable students 10 exhibit skills required 1o create quality productions including
skills in story development. producing. cinematography. editing. and audio production/post-production. |t
will also allow the development of the abitity to create a working production schedule that allows time for
the iterative process to incorporate feedback and critical reflection. The students will express a critical
understanding of the contextual factors that shape the message in a film for a diverse audience. This will
provide them with an opportunity to create media as self-expression to engage with the world around them.
to reflect on social issues and 1o express their creative skills.

Contents

Storyielling and Screenwriting
Cinematography

Lighting

Sound Recording and Design
Seripting and Screenplay

6. Production

7. Post-Production
8. Visual Effects
9

!
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. Production and Art Design
0. Creative PPractice

Practical: Studenis will be required to produce a short film for successful completion of course.

Recommended Texts

1. Wales. 1.M. (2017). The complete guide to filn and digital production (3“ed.).London: Routledge.
2. Honthaner, E.L. (2010). The complete film production handbook (4™ed.).Oxford: Elsevier.

Suggested Readings

Braveman. B. (2013). Video shooter: mastering storvielling technigues (3"ed.).London: Focal Press.
Chang, ). (2011).Filmcraft: editing. Oxford: Elsevier.

Ryan. M. (2017). Producer to praducer: a step-by-siep guide 10 low-budget independent film
producing (2"ed.).California: Michael Wiese Productions.
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MCOM-6153 Theater (Project) 3(0+3)

in this course, students wil| learn technical and practical skills for producing different genres of theatre,
The students will be working with digital technology to create tighting. sound and digital design for i range
of live staged events. This will hetp them to discover their areas of interest in theatre production and practice
them accordingly. They will learn to work in collaborative/anistjc ensembles; specifically enhancing skills
of listening/respect towards others. This will help them possess a broad appreciation for theatre ans
performance and production. The course will make them exhibir a fundamenial working knowledge of the
basic areas of theatre art. It wil| create a practical understanding of the rehearsa and perforinance process,
The studenis will also be able to demonstrate their understanding of stage mechanics and the sale operation
of equipment and rigging systems. 1t will also cnable the students to get competencies in direction by
cohesively and specifically analyzing a play by paying particular attention 1o given circumstances.
environmental facts. character analysis, spine & scoring. They will further express their understanding of
the application of the responsibilities of theatrical production personnel in the run of a production.

Contens

Building of Theatre

l.

2. Play Writing

3. PMlayson Stage (Comedy. Musical, Serious, Mayam),
4. Stage Management (Audio. video, props. costumes)
5. Stagecrafi

6. Scenic Design { Constructing sceneries)

7. Lighting Design (Stage lighting)

8. The Technical Production

9. The Speaking Voice for Theatre

10. Scene Study {rehearsals)

Recommeonded Teves
. Carver, Rita Kogler. (2017) Stugeerafi fundamentals. a guide und veference for theatrical production
(2"ed.) London:Routiedge.

2. Holiowa. John. (2014 - Minstrared thearre woduction (3¥ed.).London: Focal Press,
/

Suggesied Readings

I. Gillete, ). Micheal. {2012). Theatrical design and production. A introduction 1o scene desion and
construction. figling, sound, costume. aned makeup (Ted.).NYC: McGraw-Hil.

20 Katuta. 1 (2016). The perfect stage crew: the complete reelmical vuide fir high school, college, amd
commmiy theater (2ed. ) NYC: Allworth Press,
3. Kincman, L. (2016). 7he stage manager's oolkit. templates and commnicarion techniques ro guide

vour theatre production from first meeting 1o final performance (the focal press ootkit series)
(2"d.).Routledge: London.
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